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OUTLINE

= Title
11t TPO General Assembly

* Dates
September 12-15, 2023

* Venue
Lahan Hotel and areas of Jeonju, Korea

" Theme
Tourism as a driving force of local economic growth

= Participants
TPO Members, TPO Secretariat, Invited guests
- TPO President and Co-Presidents, Executive Committee Members,
Other members wishing to attend, TPO Secretariat, Tourism-related
organizations, Business, Media, Students, etc

11" TPO General Assembly

Day 1 Sep. 12 (Tue.)

15:00 Registration
Chungmugong Hall(3F)
. . ] Wangyijimil Hotel
16:00 The 41 TPO Executive Committee Meeting
19:00 Networking Dinner by TPO V(\)/g;%?/ﬁi%w(?lalz%igl
Day 2 Sep. 13 (Wed.)
08:00~18:00 Registration
Ongoeul Hall(1F)
Lahan Hotel
09:00 Opening Ceremony
10:30 Mayors' Summit MLaarrt]Jaﬂal_l:gBt;lF)
VIP Luncheon Kimchi Culture Center
12:00
Luncheon Jeonju Hanok Village
essonipo) | OQgeedialn
,vl'jgfl% Juksae Hall(1F)
1510 Session II(Jeonju) Onl_%%gﬂ Egyg F) Lahan Hotel
18:00 Gala Dinner by Jeonju Onl_ga%%ﬂ ﬁg{g P

Day 3 Sep. 14 (Thur.)

09:30

Session II(TPO)

Ongoeul Hall(1F)

Lahan Hotel
Maru Hall(B1F)
VIP Luncheon Ll Heis
12:00 The Plate(1F)
Luncheon Kiwa Hall(B1F)
Lahan Hotel
Breakout Sessions . Wadang/
13:30 (TPO Regional Bilateral Juksae Hall(1F) Maru Hall(31F)
Meeting) 9 Lahan Hotel
. : Ongoeul Hall(1F)
16:00 Plenary Session Lahan Hotel
19:00 Farewell Dinner by Jeonju Hanbyeok Culture Center

Day 4 Sep. 15 (Fri.)

09:50

Tour of Jeonju

Jeonju

12:00

Luncheon




FLOOR PLAN

| Lahan Hotel : Ground floor

ENTRANCE

| ° °

Basement TPO Secretariat
Stairs Office Registration °
Desk
Info Desk

The Plate

| Lahan Hotel : Basement floor

Basement
Stairs
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KEYNOTE
SESSION

SPEAKERS

Speech 1: Changes and Innovations in Tourism Leading the
Regional Economy: Local Government Leadership

Lee Youn_taek .................................................................................................................... 06
President of Korea Tourism Policy Research Association

Emeritus Professor of Hanyang University, Korea

Speech 2 : Tourism as a sustainable driving force of Local
Economic Growth

MaAFIo Hardy oo 14
Envoy of Sustainability Tourism Global Center

(Former CEO of Pacific Asia Travel Association), France
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| Keynote Speaker 1
: Changes and Innovations in Tourism Leading the
Regional Economy: Local Government Leadership

Special Speaker 1

Lee Youn-taek

President of Korea Tourism Policy Research Association

Emeritus Professor of Hanyang University, Korea

Career History

Dr. Youn Taek Lee is the president of the Korea Tourism Policy Research Association (TOPA), a
research group of tourism policy experts, and serves as an emeritus professor at Hanyang
University. He received a doctorate in tourism research from George Washington University in the
United States and has since studied tourism policy and international tourism cooperation. He
served as the head of the Korea Tourism Institute under the Ministry of Culture and Tourism of
Korea, vice chairman of the OECD Tourism Committee, director of the Korea Pacific Economic
Cooperation Committee, director of the Korea Tourism Organization, director of Gyeonggi Tourism
Organization, and director of the Korea Broadcasting Advertising Corporation. In the private
sector, he served as an outside director of Hotel Shilla, Lotte Tourism Development, and Korea
United Pharmaceutical. His major books include Tourism Policy, International Tourism Cooperation,
Policy Debate, and Tourism Industry in the Era of Globalization.

Changes and Innovations in Tourism
Leading the Regional Economy:

Local Government Leadership

LEE Youn-taek

President of Korea Tourism Policy Research Association

Emeritus Professor of Hanyang University

Global Tourism Back to 1990 Levels

“ International tourist arrivals fell by 72% over the first ten months
of 2020, with restrictions on travel, low consumer confidence and
a global struggle to contain the COVID-18 virus, all contributing to
the worst year on record in the history of tourism.”

- World Tourism Organization (UNWTO)

TOPN 3z zuazss
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New Normal Legacies in Tourism Industry

Workation @ »

O : Digital

o Transformation

Wellness
Travel

pm—

@ Tourism ESG

O
TOPN 32uzuazss

LA PO POUET SRS ARIH AR T

The Principles of Sustainable Tourism

Social
Sustainability

Environmental Economic
Sustainability Sustainability
TOPN 2=zzaaaqas

The Unveiling Reality of Mass Tourism

* Overtourism

+ Economic polarization

* Economic Leakage Effect
= Seasonality

* Social Conflict

* Environmental Problems

TOPN =32z zueass

A B onbriin Pon T B ARDH ALl T

A Paradigm Shift toward Sustainability

Sustainable Tourism

TOPN 3z zuazss

A Bomobrin PR AT 60 ARDH AdidelinTrley
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Supporting the Tourism Industry Ecosystem

© Vertical
© Horizontal Coupling
Coupling
© Convergent ‘ .
PR TOPN 23z2aaazas

Creating a Tourism Innovation Model

Industry Market

(Supply) (Consume)

Local Government
(Demand)

TOPN 3zuzssasts

LA PO FOUE Y B ARCH ARSI

Reorganizing the Cross-Boundary Spaces for Tourists

Administrative
Space

Spacial Patterns of
Tourist Flow

Administrative
Space

TOPN =32z zueass
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10

* The proposition that tourism leads to regional economic
development is not always right. We need to prepare for the

future of tourism from an ecological approach based on a

sustainable tourism paradigm.”

TOPN t3zyuazes

sl T on o0y Al b AL Pl
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TOPN

R R

Korea Tournism Policy Research Association
WEB www.topa.kr

MAIL topa_kr@naver.com

12 13
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| Keynote Speaker 2
: Tourism as a sustainable driving force of Local Economic Growth

Special Speaker 2

Mario Hardy

Envoy of Sustainability Tourism Global Center
(Former CEO of Pacific Asia Travel Association), France

Career History

Dr Hardy is the Managing Director of Private Family Office MAP2 | Ventures, an impact investment
fund focusing on sustainable development. Envoy at the Saudi Arabia based Sustainability Tourism
Global Center with a mission to decarbonise the tourism sector. A board member of the Global
Chamber of Business Leaders and hold several advisory board positions with privately-owned
technology companies. He is also the former CEO of the Pacific Asia Travel Association. He has
over 35 years of experience in corporate development and investment in technology, coupled with
several leadership roles with non-profit organisations.

He received an Honorary Doctorate of Letters from Capilano University in 2016. In 2017, Dr Hardy
graduated from the Executive Program of Singularity University in Exponential Technologies and
was honoured as a “Global Peace Ambassador” by the International Institute for Peace Through
Tourism.

14 15
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SESSION

Speech 1 : Tourism as a driving force of local economic growth
Dr. Zulgarnain Bin Mohamad
Chief Executive Officer / Ipoh Doughnut Economic Center, Malaysia

Speech 2 : Al Transformation Tourism
Lee Keon-bok

Developer Lead,
Microsoft Korea

Speech 3 : Hainan FTP Policies and the Future of Tourism in Sanya
Albert Yip
Director General, Sanya Tourism Board, China

Speech 4 : Sustainable Tourism and Carbon Footprint Management:
Balancing Economic Growth and Environmental Responsibility
Lee Mi-soon

Professor, Kyungsung University, Korea
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| Speech 1

: Tourism as a driving force of local economic growth

Moderator & Speaker 1

Dr. Zulgarnain Bin Mohamad

Chief Executive Officer
Ipoh Doughnut Economic Center, Malaysia

Career History

Dr. Zulgarnain Mohamad is the CEO of Ipoh Doughnut Economic Centre. He was served the Ipoh
City Council as a Town Planner, Planning Director, Special Officer to the Mayor, and Senior Director
at Ipoh City Council. In 2019, the Perak State Government appointed Dr. Zulgarnain as the Mayor
of Kuala Kangsar Municipal Council until May 3, 2023.

Attended the prestigious Malay College Kuala Kangsar, Dr. Zulgarnain went on to further his
studies in the United States. He received his degree from the University of Southwestern Louisiana
and master's degree from the Georgia Institute of Technology. He later did his PhD at the
International Islamic University of Malaysia.

He has presented several papers internationally, including at the 2014 TPO Forum in Sanya, China.
In 2018, he presented a paper at the Asian-Pacific Cities Summit in Fukuoka, Japan and in 2020, he
presented a paper at TPO Regional Conference which was held online. His current interests include
applications of new concepts such doughnut economics to enhance city dynamics, private-public
cooperation in tourism planning, low carbon city framework as a sustainable planning tool, car-
free days as a venue for public engagement, and urban heritage as a sustainable tourism product.

26
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~ TOURISM AS A DRIVIN

FORCE OF LOCAL

INTRODUCTION

The term "tourism" refers to the activities of people traveling to" -

and staying in places outside their usual environment: for- -~

leisure, business, or other purposes.

In the context of the local economy, tourism refers to the
economic activities and interactions that occur when visitors,

both from within the region and from other areas, spend
rmoney on goods and services within a specific local area or
destination.

In essence, tourism in the local economy involves the inflow of
money from tourists, which supports local businesses and
services, stimulates economic growth, and can lead to the
development and enhancement of the destination's
infrastructure and offerings.

27
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LITERATURE REVIEW

TOURISM

Fuster (1971) states that in 1800, The Shorter Oxford English Dn:zaonury
published for the first time the word 'tourist': 'One who makes a tour or
tours, sp.

One who does this for recreation; one who travels for pleasure or culture,
visiting a number of places for their chjects of interest, scenery or the
like'.

In 1811, the word "tourism' was defined as: The theory and practice of
touring; travelling for pleasure. According to Haulot (in Fuster, 1971), the
word tour comes from the Hebrew and has its origin in the Bible, in the
book of Numbers (13:17) and it corresponds to the concept of discovering,
trip, recognition and exploration.

— Philosophical I1ssues in Tourism by John Tribe

LOCAL ECONOMY e DRIVING FORCE OF LOCAL ECONOMIC
e GROWTH IN TOURISM

One explanation prominent in both academic and policy debates is that of Tourism can indeed be a sigﬂiﬁcaht
complementarity, or related variety (Frenken, Van ©OQort, and WVerburg - .
Citation2007, Boschma and Frenken Citation2011). Related variety offers a _ Fﬂrlvlr‘!g fgrce, for local economic gr?wth
foundation for defining local economy more sophisticated than historic in many regions. It has the potential to
administrative boundaries or associations, prioritising the interactions between bring various positive impacts to a local
specific firms and regionally situated knowledge institutions [(Agrawal & incl i ' r i
Cockburn, Citation2003; Youtie and Shapira Citation2008). T&COHC}m}", ncluding  job : Sapllt
increased revenue, improved

This interaction builds 'knowledge domains' (Foray, Citation2009), a defined infrastructure, and enhanced cultural
spatial unit which contains distinctive sets of knowledge, aptitude, behaviour, exchange.

and professional discourse (Cooke and Morgan Citation1998; Hall and Soskice

Citation2001).

= Defining Local Economies Bayond Their Boundaries
by Jacob Salder
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—= Infrastructure Development

IFRAEEOUrism Industry encompasses a \ ‘
r . : [ ~) ;
wideé range of sectors, including To cater to the needs of tourists,

adforrilhollation. restaurants. : destinations often need to develop
_Iénqurtatinn, entertainment, and more. 7 or improve their infrastructure,

, As"a%resulthiticreates a diverse array of 3 including roads, airports, public

' //'-“job epportunities Miem hotel staff and transportation, and utilities. These
o teur, guides  to | artisansgwand improvements benefit both tourists
-4 transportation operators. This can help . and locals by enhancing overall
rgduce unemployment rates and provide quality of life and making the region

- g __‘;' g 3 ' PR 'r',_. e Fom 5 i
fincofle-generating  opportunities  for more accessible and attractive.
local residents.

Cultural’ Preservationand
Exchange

e
: Tourists often seek authenticctltural
Tourism can infuse significant amounts of _ et eXperiences, . leading. to - the
money into the local . IR B preservation and promotion of local
various channels. Tourists spend money of — traditions, arts, crafts,and heritage.
'3"":"”"”;?{'“;‘:;’::?":;1 7 att‘f:;?gr'ﬁ i T et This not only adds value to the local g.
Bt : culture but also Creates
opportunities for cultural exChange
and understanding between tourists
and locals.

be reinvested | @ESmmufity to fund
public ices, infrastructure, and
development prajects. ;.\

30 31
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"w~=®ERtreprengueship.and Small

-4 M Domestic vs M International Spending M Leisure vs W Business Spending
Businesses > 5000 5000
- 5 5
2 4000 204% 3 400
— 2 2
The defand from tourists for various g 000 8 oo
goods s@nd - services camm foster = =
entrepreneurship.and the growth off » 140 gmm
small businesses. Local-artisans, craft = . <

producers, and farmers; for.instance, i 208 i bt ki el ald £
e, 3 - ] =1
may find new . markets- for their 209 share BT =

products, thus diversifying*the local o sere [

econamy.

.7 —|_ R Av E L & TO U R] S M Travel & Tourism Regional Fgrfunnance 2022

ECONOMIC IMPACT 2023

Q@um Qam el P - Qusemn Qex
@ Total GDP Contribution e Total Travel & Tourism Jobs’ @:m Qe = @ Qs
2019 2022 2019 2022 South Asia |

1020 change Annual change 2020 change Annual change Qaren Qo ™, O en 0 i
o .
]0.4 /é '49 4':.'4'; +11?/'; 334M -'11'2?1; 295 MN +?'9?J$ Latin America A m
f Total Economy 23 [Economy @ (10.3% share of T0Twra | [ -T1.4% vs 2019) B <X

1100 TN vs2005) * change 4315 | globel jobs global jobs) @t Qrex N e/ O e @uuem Qe
200 Forsc 2033 Forecas 2023 Foreca:t 2033 Forecast ‘ T

Annual change | CAGR'2023-13 | Annual change { Mewjobs Qe Gum ¢ Total TAT GOP O 2 share of Whole @xmnumm} Qreeen O m

0, P ! ontrkution Econamy
9.2%  a233%  +51% | 320MN  182%|430MN @) R -

USD9.5TH

Q&% shareof | (42%vs 201 | ek shareor . TIOMN
global jobs) _ gobal jobs) :

[Econormy i (Economy CAGR
(5% vs 2079) change; +1.3%) i 101333 42.6%)
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A CLOSER LOOK

G20 Countries: Select Travel & Tourism Indicators

TET contribution tol TET % of GDP TET GDP change | Share of Total TRT TAET Spending Chang
GDP 2022 (S5 BN 2022 2022 (% YOY) | Spending 2021 2022 [% year on year

Domestic Internaticnal Dosmeestic International
T United States 10183 TN K% I T E% 156.1%
1 Chira 5518 5I% TRE% [ggos sl 331% & 5%
3 Germany 353 8% 0.4% jooss o0 49n 60.7%
4 United Kingdom 1908 5% 85, 7% [gare o 551X 07.0% ; = | W i
5 japan WA LT% 5,45 I T T SL4% -5 .. S : (5 5 S
& France 1757 (3] BIK FI. 16T% T55% : =~ 1 etk
7 Mexico 46 W% 10% [pafx B LI% nI% i
[T w07 0.3% NN FA 19.85% 99.1% ! L /POH To U R I S M
% india 1996 "% 1% (Bgax TiES 85.5% 5% ! ¥ i e : |
M Spain® 188 6 138% 44, 7% [2a6% B 9.7% 1214% ' 2 el
1l Brazil Hog T6% 7% $51% 4.5 5.0% 50.5% A 1 ny
11 Aintralis 1155 £9% BEN [ T 9% 199% y . ; pLA E
13 Canads 062 S0% n4% Er 457% S1T% :
M Tuskiye 1025 Mm% 50,5% FETE e 19.0% G A%
15 Swudi Arabis 850 a4% 58.1% [ 486% DO LEE LS 5161% p Ro D U CTS P
i Rassia Th0 La% LI T 1.0% -17T% i
7 Seath Kores 94 1% 30.0% [6ax 1% AT E% g
18 Indeneia 510 17% 59.0% [7a3% e 50.0% n2s3%
19 Argenting 50.0 a0 woN [9a3% 9 L1F BPB.6%

T 17.6% a.A%

10 South Africa JER A 4B TN

LARGEST T&T ECOMOMIES - 2022 ¥5. 2019 RANKING

W

Total contribution to GDP 2019:

Total contribution to GDP 2022:

[USS, real 2022 prices and exchange rates, billions)

I United States 1.018.3 1 United States

2 China 5818 2 China 1.824.1
3  Germany 3531 3 Germany 904
4  United Kingdom 1908 4  Japan 1065
5 Japan 1573 5  United Kingdom 04.8
& France 1257 & France 128.9
7 Mexico W6 T Mexico 92
& [Italy 2027 B India 73
9 India 199.6 9 Italy 2091
10 Spain 186.6 10 Spain 196.0
N Brazil 40.9 N Australia M4
17 Australia 5.5 12 Brazil 388
13 lIran 1082 13 Canada 1336
M Canada 1062 M Iran ns.0
15 Torkiye 1025 15 Russia 104.8
14 Metherlands 14 16 Metherlands .0
7 Saudi Arabia B5.0 17 Thailand 958
8 Russia 750 18 Philippines 880
15 Philippines 693 19 Saudi Arabia B8.0
2 South Korea 59.4 10 Torkiye 853
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CONCLUSION

In conclusion, the symbiotic relationship
between tourism and local economic
growth is a dynamic phenomenon that has
been proven to bring about substantial
benefits to communities and regions
worldwide, As we've explored, tourism
serves as a driving force that propels local
economies forward, fostering a range of
positive impacts that extend far beyond the
boundaries of mere leisure and recreation.

THANK YOU
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| Speech 2

: Al Transformation Tourism

& Microsoft

Speaker 2

Lee Keon-bok

Developer Lead,
Microsoft Korea

Al transformation in Tourism

Career History

K e
2018.1 - present Microsoft Solution Business (Dev Lead - Managing Director) eon Bok Lee

Microsoft
2017.8-2018.1 Microsoft, National Technology Officer (CTO)
2012.10-2017.7 Microsoft, ISV Team Lead
2007.7-2012.9 CEO of .NETXPERT
1997.7-2007.6 Program Manager, Microsoft Corp u - ey . . “m” ;
| e [

1996.1-1997.6 S/W Developer, Daelim INS (DL Group) o .

Al's Transformative Impact on

Scientific Rescarch ooy e
Keon Bok Lee, who is leads of for Azure Developer and Al solution at Microsoft. He is responsible ¢
for driving the go-to-market strategy and execution for Azure Al services, IoT devices, and edge AI . 2 . ::miw I
computing. He has over 20 years of experience in the technology industry, working in various roles IS 1 i prepia v ek oo e

such as engineering, product management, business development, and marketing. He is eve rywhere BankThink Al could make
. . . . . . E underwriting  collabaration betwesn
passionate about empowering customers and partners to build innovative Al solutions that can - barik and borrower

transform their businesses and industries.

Why Al's Creative Intelligence
Will Change Advertising In

42 43
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Whiats & good activities for my upccming family wip 1o Jean-Ju Koa?

Zaarchng lor JetneJu Karoa Lamily trig
o g for gy
4 90 &

o U i @ Bspautind city in South Korea that has a kil of cultural and Restoncal attractions for you and

e Tarmily 10 enjoy. Hide ane some of tha best 8 Thal Yo cam 06 in Jeod-Ji

What can Al do for you?

ef puch & bibimbap (mized fice) s makgeclli (e wine). You

» Ride thar Jecenj Hanok Rad Bie, whene you can pedal along a ralway track tha passes thrcugh

fcenic lahdscapes and hiscricel sites. Yool Cien 8850 eiperence VE (vrtual reality] and AR

& Vo [l ] Cereperey daly wee prate Sl i Pl

What can Al do for Travel business?

Increase
customer
satisfaction

0 of organizations believe Al will give
1%

them a competitive edge

Al assistance for Data Analytics
Travel Agent and Prediction
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Building intelligent apps on your data
What travel seller want from Al

A = E

= sl {gy
] Data Sources

/\Z HAR (search, files, databases, storage etc.)

Prospecting and lead Sales presentations Customer APLESDE i _
generation and demos relationships ,_‘ € ﬁq:P e

-2 D e %
App or Azure OpenAl 1 =

ﬂpg @ @j Copilot agent Service on your data Additional 3P Data Sources

(files, databases, storage data etc.)
Megotiating and Collaboration with Achieving sales
closing other sellers targets

ChatGPT Microsoft's Responsible Al principles

Better knowledge & information
mining
Intelligent Call Centers

Tﬂp use cases for Better analytics and service

. Build your own copilot
GEﬂeratiVE AI Your data. Your apps. Your people

Content Generation Transparency
New products and services

Fairness Reliability & Safety Privacy & Security Inclusiveness

Hyper-personalization _ o
Better sales and marketing
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Al will reinvent every industry Thank you

The opportunity is yours to

lead the Al transformation

48 49



11" TPO General Assembly Tourism as a driving force of local economic growth

MKt OFAIOIEHH S A| 2EER RIS TS E3| ZH20] = ZHICH 22201 01=0{7H= XIS HI

| Speech 3

: Hainan FTP Policies and the Future of Tourism in Sanya

Speaker 3

Albert Yip QSN
Director General : ail'lan"FTP Policies and the Future of

Sanya Tourism Board, China Tourism in Sanva

Career History

2021 - Present Director General, Sanya Tourism Board

2017 - 2021 Chief Executive Officer, Aero Link

2013 - 2016 General Manager, Wing Hing Group

2011 -2013 Business Development Officer, Sino Jet Management Limited

Mr. Yip was born and raised in a business family and graduated from the UK with degrees in

o About us

biochemistry and English law. During his time in the family business, he came across the fields of

business aviation, property development, F&B, and investment. Mr. Yip has comprehensive insights
and comes up with innovative ideas concerning the development of tourism and related industries. o World’s Tourism Destination

In October 2021, Mr. Yip joined the Sanya Municipal Government and became the Director General

=l b e i J E T . s . "
of the Sanya Tourism Board with the mission to promote Sanya. Mr. Yip is the first non-local ok L G o key Policies of Hainan F11
mainland Chinese to become a legal representative of a statutory body in mainland China, and this
is one of the significant innovation steps under the framework of the Hainan FTP. Mr. Yip's aviation

field background facilitates the opening of new direct flights to Sanya from all over the world.
Under Mr. Yip's leadership, the Sanya Tourism Board expanded the scope of its responsibilities,
focusing on the organization of large-scale international events and the introduction of world-
famous brands to Sanya, thus attracting high-end tourists to the city.
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Ol

About us World’s Tourism Destin:

Within 4 hours flight:
21 eountries and regions

47% of the world's population
30% of world GDP

Within 8 hours flight:
59 countries and regions
67% of the world's population
41% of world GDP

i =
Location in the center
Event & Product Development Marketing b 5 of the RCEP, connecting
e i e L . " ]
Seeeooee the world in all directions
Markst Resaarch Cruise Development
‘ Located in the "Golden Latitude" 18 degree north, Sanya is the only tropical coastal tourism city in China.
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) VISA free for 59 countries

Hold a valid passport from one of the 59
visa-free countries.

Arrive directly to Hainan via overseas,

Fill in the entry application as required at
Hainan's opening-up ports,

Enjoy 30-day visa-free stay in Hainan after
entry.

Land area: 1921 km?

Overnight visitors

Hotels and Resorts Cluster

ToTeNEER
S a

o
o

Average temperatura: 25.7°C

Duty-free Shopping Paradise

54

kL LU

) Tourism Resources Highlights

Club

4. Dragon Valley Golf Club

e .

-

!.. -"_ﬂl n-r':ll \I.‘ :_4_ N B _-. e
[t e S

) Sanya Yacht Industry Data Y

Hainan Number of yachts
going to sea in 2022

Province

1249 registered yachts

E TOP 1 in China
. 52.50% (AN =

55




11" TPO General Assembly Tourism as a driving force of local economic growth

MKt OFAIOIEHH S A| 2EER RIS TS E3| ZH20] = ZHICH 22201 01=0{7H= XIS HI

— =S

A . BONTING
’ 2023 _._;.:.“"'“.__,.;“

Zero-tariff Lists of Hainan FTP

1. The zero-tariff positive list for raw and auxiliary materials

2. The zero-tariff positive list for vehicles and yachts of Hainan FTP

3. The zero-tariff negative list for production equipment of Hainan FTP
4. The zero tariff positive list for imported goods consumed by

nla'-___: residents of Hainan island (to be issued)
Key policies of Hainan’

Enterprise 1 50/'
Income Tax (0]

Enterprises registered in the Hainan Free Enterprise form:

{ E_QJ\II;&

MACIIEFENEEEER

KEY POLICIES OF HAINAN FTP

® Zero tariffs

@® Low tax rates

. « Enterprises (legal entities) registered in Hainan FTP;

Trade !f"ort that have a practical « A secondary branch (non-legal entity) established

operational record are entitled to a in the Hainan FTP:

reduced corporate tax rate of 15%. + Mon-resident institutions and places established in
Hainan FTR

*After the initiation of independent Requirements:

customs operations throughout Hainan + Practical operational record; .
island. it will b Hcabie to.all industries + Mainly engaged in encouraged industries,
P CLeIes accounting for over 60% of the total revenue

(except those on the negative list). of the enterprise.
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Personal 150/ - I AN
Income Tax 0 i l Sl R e |

“Notice on the Individual Income Tax Policy for
High-end Talents in Hainan Free Trade Port"

High-end talents and highly-demanded

talents employed in Hainan FTP are entitled

to the personal income tax rate of 15 %.

Liberalization and Facilitation

Trade

Investment

Cross-border capital flow

People access
Transportation

58

Singapore 1 .
&

04

Sanya Highlights

Create an International Tourist Destination
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kLI LY fanassa

} Upcoming Large-scale Events in Sanya

AJGA (September, 2023)
ﬁ = 2023 China Mermaid Competition
Atlantis Round (September, 2023)

————— . - China Night Economy Forum (October, 2023)
China National Sports Meeting for

Minority Ethnic Groups (November, 2023)
Sanya China Chic Carnival (December, 2023)

Hainan International Exhibition and Auction
of Cultural Ralics and Artworks

2023 Boating Sanya
2023 Sanya International Wine & Spirits Fair

sumwswAn [ty —]

Business Development

|1 L | : A J
Eer [
o S L o
FTP

THH'IWM[[ ]lﬂ'%

l @
':l . : . ]jn
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) Sanya Development Strategies y

Adjust tourist Extend average
structure Adjust off- and
peak seasons

stay of tourists Increase per

capita expenses

Thank you and wish to
see you in Sanya
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| Speech 4
: Sustainable Tourism and Carbon Footprint Management:

Balancing Economic Growth and Environmental Responsibility
Sustainable Tourism and Carbon Footprint
Management: Balancing Economic Growth and

Speaker 4 Environmental Responsibility

Lee Mi-soon

Professor

Kyungsung University, Korea

Career History

2023.2 - Now Consultant, Busan Culture & Tourism Festival Organizing Committee

2023.2 - Now Vice Chairman, Korea Academic Society of Tourism and Leisure

2012 -2014 Secretary General, APTA(Asia Pacific Tourism Association)

2005.3 - Now Professor, Hospitality and Tourism Management, Kyungsung University A smoke-fee industry? : Saan s
1998.9 - 2000.9 Instructor, HTMi (Hotel and Tourism Management Institution) o :

1998.9 - 1999.12 Researcher, WTTC(World Travel and Tourism Council) " Carbon Tourism o
= = = = = = = u o - = = = = = = = UNWTU
Emissions 8-10%

7 bn tons in 1950 Carbon Footprint of Global Tourism  Cut 50% by 2030
37 bn tons in 2021

T6% 1%

¥ Estnlnstsn Other
& Mining
e
Sered et
& - 1] N
o £
o ‘
¥i2
" T ANARE
WWM
foctprini-ipuriam
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1. What is sustainability in tourism?

The World Tourism Organization defines sustainable
tourism as

"tourism that takes full account of its current and future
economic, social and environmental impacts, addressing
the needs of visitors, the industry, the environment, and
host communities.”

tourism-driven growth should not be achieved at the
expense of the well-being of people and the planet

2. Why it is important?

What is happening now in Asia?

Boracay was shut down for 6 months to be rehabilitated in 2018

B

Maya Bay was closed to restore pristine beach and destructed coral

-

Bali is suffering from over crowded tourists and environmental damage
Resulted to impose a $10 tourist tax on foreign visitors

2. Why it is important?

ASEAN is a beloved tourist destination from all over the world.

In 2019 (before Covid-19), 133 million tourists visited ASEAN
(7% increased compare to 2018)

¥

WTO estimates 152 million by 2025

¥

187 million by 2030

2. Why it is important?

What is happening now in Europe?

66
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2. Why it is important?

What is happening now in Europe?
= Venice is locked in a love-hate relationship with its tourists
(tourists outnumber residents in Venice 140 to 1,

with peak days seeing cruise ships dropping upward of 44,000
onto the city’s narrow, cobbled streets.)

2. Why it is important?

What is happening now in Korea?

“Please support us not coming to our village. We're suffering from
tourists” (from Bukehon Hanok Village residents)

17.8% of residents moved out from
Hanok Village in 2018 compared to 2017.

2. Why it is important?

= How tourism is killing Barcelona (essay from the guardian)

The saddest thing about all this is the city is rapidly losing its identity and
becoming like everywhere else. A new word has been coined to deseribe
this apparently unstoppable process: parguetematizacion — the act of

becoming a theme park. Barcelona has become an imitation of itself
{htips:www, thopeerdian comSravel 201 #aug M ahy-touniem-b-killing-barcs lona-snveriourism-photo-cmay

The beach district of Barceloneta has
become a virtual no-go zone for local

wmis y el d e

3. What things we need to do?

Owertourism? or Overreacted?

Positive Reaction Negative Reaction

(Care and Responsible) (Ignore and Irresponsible)

Adttracting Tourists Attracting Tourists

o D

Environmental and Social

Economic Impact ot
Improving quality of Life L
for Residents Touristification
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3. What things we need to do?

ProkE Behavior

I turned down the AC and heat as much as possible to
SAVE Energy.

| ate local cuisine and shop at local stores to support
the destination community.

| reduced food waste,
| stayed at an eco-friendly hotel.

| minimized my carbon footprint whenever possible.

| participated in behaviors supporting the destination’s
sustainable environment efforts.

| requested my travel documents and receipts be sent
to me electronically rather than printed and mailed.

Sustainable Townsm arxl Carton Footprin Manageenond
| At Destination | |
Mo Yes X

Mo 14 (090 7{-09) 1.96
Yes 66 (-0.4) 65 (0.4)
No 11 (2.6) 16 (-1.3) 0.9g**
Yes 18 (-1.2) 107 (0.6)
Mo 22 23) 6(-22) 1283
Yes 51 (-1.1) 73 (1.7)
No 82 (0.9) 8(-14) 1051~
Yes 44 (-1.0) 18 (2.3)
No 45 (2.1} 3(-3.1) 18,99
Yes 60 (-1.4) 44 (2.1}
MNo 29 (1.5) 10 {-1.7) B.T5**
Yes 57 (-0.9) 56 (1.0
No 24 (3.7} 0(-33) 30.84%
Yes 49 (-1.6) 749 (1.5)

4. What are the government needs to do?

niainabis Toursm snd Carban Fogtprint Manageenont

Consistency

Campaign

: ] Balancing
(Educating both

{Economy vs.

Environment)

3. What things we need to do?

| packed and used a reusable water bottle or personal

water filter.

| packed and used a reusable bag for shopping at stores.

I refused using single-use plastic and recycled when this
could not be avoided.

| avoided purchasing any wildlife animal products such
as ivory and fur,

| avoided riding animals that ought not be ridden.

| reused bed sheets and towels at the place | stayed
before requesting replacements.

| saved water by taking shorter showers or avoiding

| turned off lights and TV when | left my room.

Stz
EE
Yas

Mo

Mo
Yes
Mo
Yas
No
Yes
No
Yes
No
Yes
No
Yies

90 (-0.6)
49 (1.8)
59 (-1.4)
49 (2.1)
55 (-1.5)

424
11 (-0.7)

5 (7.3)F

5 (-1.5)
15 (-0.1)
7 (0.0)
72(2.2)
35 (-2.3)

2 (28)
11 (-0.5)

19 (1.5)
4(-29)
40 (2.1)
4 (-3.1)
44 (2.3)
9 (-0.8)
128 (0.2)
1(-19)
141 (0.4)
12 (0.1)
54 (0.0)
T (-34)
38 (3.5)

2 (-
0.9)¢

137 (0.1)

praly Touram and Carbon Focinnt Managiman

4309 ] 0(23)] a5

18.12*

2175+

ﬁ_gali

59.88**

0o

3397+

002
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Song Min-kyu
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| Speech 1
: Tourism Industry, A New Engine for Regional Economy in
the Era of Local Extinction 11" TPO General Assembly, Jeonju, Korea

Moderator & Speaker 1

Jo Deok-hyun

Board of Directors

Daejeon Tourism Organization, Korea

Career History

Deokhyun Jo has been working for more than 3 decades to promote Korea as a leading tourism
destination. His appointment as Commissioner of the Korea Pavilion at the Milan Expo provided
him with a unique opportunity to represent Korea's rich cultural heritage and technological
development on the global stage. Under Jo's guidance, the Korea Pavilion became a beacon of

creativity and cross-cultural dialogue.

His appointment as Executive Director of the Korea Tourism Organization brought about a
transformative era in Korea's tourism industry. In charge of meetings, conventions, and overseas
promotions,Jo showcased his strategicacumen in positioning Korea as a premier global destination.
Jo's efforts led to a flourishing landscape of international meetings and conventions hosted in
Korea. His dedication to providing world-class infrastructure, promoting cultural immersion, and

01 Tourism Industry, a Strategic Option
for the Growth of Local Economy
In the Age of Local Extinction

ensuring exceptional hospitality elevated Korea's profile as a leading destination for global

gatherings.

. . L . Tourism Industry of Local cities
Deok-hyun Jo's impact on the tourism sector extended to his involvement on the boards of various 02 and its Impact L
organizations. His service on the boards of Daejeon Tourism Organization, Gangwon Tourism 03 BONGy Initiathies of Cantral Government

Organization, and Ulsan Tourism Organization demonstrated his commitment to regional tourism =\ : & Impacts on Local Government
development and collaboration. B - 04 Policy Options and Role&

! . . . . . | = Responsibility of Local Governments
Beyond his professional engagements, as a holder of a Ph.D. in hospitality and tourism, he imparted

his expertise to students at renowned institutions such as Kyunghee University, Sangji University

and Korea Student Aid Foundation. His passion for education and mentorship contributed to

grooming the next generation of leaders and tourism professionals.
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r
\

World Tourism Trends o

b -
Tourism Industry expected to return to Pre-Covid 19 Level ‘\'L“K 4

Int’l Tourism Recovery Tracker
(July, 2023, Compared to 2013)

Tourism Industry, a
Strategic Option for
the Growth of Local
Economy in the Era o
Local Extinction

{
l;\\\ ‘a..,j
[ ]
| World Tourism Trend =
: e | International Tourist Arrivals a ' -\'
.. S
- 02010 (B soco 30l ive 2009 3033 b 2029) Q0 2020 b 00T -
International Visitor Arrivals (million) iy
i ABEAE ; an e ey -
— _'.:.11:--"4.":'- 11% ] 1] a 1: 1: I
FPBRpE L 751297 pgli 24812 - . L I Iv\ I l
aul.!ﬂ‘:E i . (F. it
BT S8 BEIBY e
aullea g P
’ & A B A iy TR R, L]
POT Tasald e :
2% - ’ TP . = ] P
A
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\
World Tourism Trend (&-{”

—
International tourism receipts: International tourist arrivals:
Percentage of 2019 levels recovered Percentage of 2019 levels recovered -
in 2022(%)" in Q12023 (%)*

. . o [ Precing
R ¥ 3 T-' .__-" 4 ._"‘.F _-.-: :._'- P
- # : g
&

\
Tourism Industry, A Driving Force of Economic Gro =)

One out of 10 jobs created are from Tourism Industry \;&

Tourism's Contribution to GDP

BACADY  ICELAMD CROATIA PRELPPINES THALMD HONG KOMG  THFA R SAPAN TASNAN WOREA

Tourism Industry, \,’?
A Driving Force of Economic Growth (& &(\

Tourism's Contribution to GDP

Korea Tourism Trends {E\(

55% Recovery of Tourist Arrivals over 2019 &(\

Int'l Visitor Arriavals & Expenditure

—dnrraiorss Toors Arriveis {Thoused| s—T o it e {SAAC
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\
Korea Tourism Trends \..j’

78% Recovery of Domestic Tourist Arrivals over 2019 u&ﬂ

Domestic Tourism

o Dwversis Tonst Dy [Thoarsnd e Tiznr b Enpetrutitoe (Bellinn Vo)

ZH20] = ZHICH 22201 01=0{7H= XIS HI

Tourism Industry of
Local cities and its
Economic, Socio-
Cultural Impacts

80

Local Extinction and Tourism IndM

89 out of 229 Cities faced with
Local Extinction (2021, mois)

Local Extinction and Tourism IndM

Tourism’s Contribution to GRDP

#gaMde| GROP 718 (%)

am  $$S85E$S
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( y
Local Extinction and Tourism Ind@(ﬁr

S
Tourism’s Contribution to Employment && (

SEHYUL D8 7| HE (%)

iriiititiie

FErrsi

Jeonju Hanok Village -

N0,

N a0 00,2000
8 00 000 002822202

K- ;
Tourism as a Strategic Option fo%&K’?
Revitalizing Local Economy (- .C_/

Additional Tourists Required to Compensate for Economic Loss
caused by Population Decline

Annual Spending Per Capita Annial Spending in Resident Area
Matiarwide 16,286,000 won T.401,000 won
Jeanbuk Prosince | 14,323,000 won 8,249,000 won
| ovemight Visitor Spending Daily Visitor Spending
|

192,000 won 59,000 won |

Souron: Korea Toursm Crganization (2022}

. ) O
Local Extinction and Tourism Ind
No. of Tourists to Jeonju Hanok Village &Qﬁ

L
Economic Impact: 123.4 billion won (10 million visitors)
11,067,033
L]
FOLE] . qL ] T AL bt v 3

- i) Favayall |

[T T T T THT | ———
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Local Extinction and Tourism IndM

No. of Tourists to Jeonju Hanok Village &
No. of Residents

ﬁyﬁ\ ﬁ‘yﬁ\" Source: Jeonju City [(2023)
s ST

Light and Shadow of Jeonju Tourism Indh\\sl:ry
Quantity vs. Quality in Jeonju Tourism &;&

MNo. of Visitors Market Share of Wansangu (%)

wasrr Chvarrigt Vst Erpsadturs

Local Extinction and Tourism Indu§tﬂﬂ

Two Events: Stepping Stones for Jeonju Tourism * wis'
> f
Local Bakery Tour Phenomenon in 2010's - = Hanbok Days and Festival by Hanboknam
3 Most Popular Bakeries: Gunsan, Dasjecn, Jeonju Wew Cultural Phenomenon, swoeping the tanvel industny

20 Billlon won
Project,
2023~2015

HANBOK DAYS
& FESTIVAL

>

50:50 Fund
Matching

Light and Shadow of Jeonju Tourism Inctl\\ﬁry
Quantity vs. Quality in Jeonju Tourism ¥&

Share of Overnight Visitor (2022) Average Expenditure per Capita
(won)

10,000 0000 X 00Q 40 000 000
» Dwmmighl Visfior = (Dally Vinitor
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Light and Shadow of Jeonju Tourism Indh\gtry

Quantity vs. Quality in Jeonju Tourism

Satisfaction(%) Imtention to revisit{¥)

mm‘ Intention to recommend(%) mmnm
o m P YUY 2

P IELLEAS S P AS

-\.

[ Fagrgras
Lpromgra=

0
Light and Shadow of Jeonbuk Tourls =

e N f—;}
- {

Domestic Tourist
Visitor Survey 2023

Hespitality & Kindness Price & Travel Cost

Avorage: 79, 7% Average: T1.6%
Jeanbulc 83.1% 1 st Joonbuk: T76%

Caongestion
Average: T6.3%
° HNeonbuk: 50.1%

Source: MCST(2023)

ZH20] = ZHICH 22201 01=0{7H= XIS HI

Touristification and
Overtourism

o
e Y2227

Q
[/

NN by \”)\,?ﬂ

86

Declining Population of Major Tourist Spots’

)

S EEEEEEERE
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\
Increasing Tourists & Declining Popula\yibﬂj
o

JEONJU HANOK VILLAGE TOURIST RELATED COMPLAINTS
BUKCHON HANOK VILLAGE

\
Increasing Tourists & Declining Popula@s{?
Touristification of Hanok Villages h&

Identification Crisis: Traditional Culture District vs. Commercial Area

Resident vs. Commeancial Facilities, Bukchon

Aesident ws. Commencial Facilities, Jeonju

N w30

Tourism as a driving force of local economic growth
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%

Culture (contents) vs. Commerce Q

Cultural Contents are key driving force for growing local economy L f
Event Impacts last temporarily

Consumption Index, Backwoon Market, Sangmundong Foreign Visitor Consumption
Squid Game Index

mroow ML aImn o a0 gl Forer R A m

88

Policy Initiatives of Central

Government and Impact on
Local Government
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Strategies to Reinvigorate Local Econo

(€
1. Specialization of Local Cities, Ministry of Interior and Safety ( _

3
Mural Village Project by Local Artists - =  Local Branding, Traditional Cultural District
Dangpiran Mural Village, Gamcheon Culiume Villags, sfc. Yimail Cheesa Villags, Jecrju Hanok \illage, Yangyang
Surfing Beach, alc
20 Billion won
Project,

2023~2015

Local District
Business

>

50:50 Fund
Matching

Traditional Market Revitalization - « Small Village Revitalization

Gwangjang Traditional Markel, Seomun Traditional Gunaan KMovie Town, Yeoniral Park, eic.
Markes, ic

Strategies to Reinvigorate Local Econo
3. Urban Regeneration, Ministry of Land, Infrastructure and Trans K|i

Village (Facility) Reinvigorating Project  « *  Oid Town Renovation Project
Choongiu Tobaco actory, Dasjeon Oidtown Building, eic. Mysongju-dong Alley, Gangneung

10 Billion wen
per Project,

Local

Central

. Gowernment Government

' S L R
== - :

* 'ini : 50:50 Fund

= P 26 Projocts

023
Community Activation Project - (2023) » Culture, History, Tourlsm based Project

Gwangmymang Upeycling At Carer Diaegaong Ond Town Tourmst Complax

Young Generation-led community building

Strategies to Reinvigorate Local Economy
2. Next Generation Village, Ministry of Interior and Safety

Strategies to Reinvigorate Local Economy

4. Ministry of Culture and Tourism and Korea Tourism Organization

‘. -
%y

by L |
- [
Spacial Tourist Zona Tourism Hub Destimation Mowoting & Comvantion Tour Doona
34 Spicial Towrsm Digtrcts in 5 cities: Busin, Gaangnaung, o
1% el Jaonju, Mokpa, Ardang T Cithas with Gomwansan 320 Businass enlities in 59
- Deregitation of varous - Financial aid of 16 bilkan r@ﬁlh&ﬁ and supporting locad areas, J023
development-related bars won every yoar for § yeans infrastructune (Busan, = Total of 1,082 busingss C_
- Financial aid of 3 bilion wan Inehenn, Dadjecn, SnEsas in 134 local areas .
- Cruniification: 100,000 foraign Gymongju. ate.) - Financial support of 30
wisilors, posammadation and - Financial aid of 2.8 billion milion won for § years -
covvanience faciities Wl pid yaar

- - -
Lol L

programs
[ W § i i i
| Eeaim A total of 27 villages are designated and financially
supported.
e " - L - Every year, 12 villages are selected and supported
- . 600 million won for 3 years
W A - 3 types of community programs:
=y Tl o . Wacation focused
- L ="
a7 <& . Local Creator
s S D . Long Stay programs
S =
- = # Ibagu Village, Busan: Ona-manth skay program, wilage bowr guice
& Cangtwa Linkrgrsa Villaga, Inchecn; island stay, Istand lour programs
| g PN TR & hussom Juseom Vilage, Shinan: One-week stary, Workalion programs
\ & 3 & Walk Village, Yepngoeck: Walking loirs \
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Strategies to Reinvigorate Local Economy

4. Ministry of Culture and Tourism, and Korea Tourism Organization

Destination Marketing Smart Tourism Destination Put Friondly Destination
Organization 2y
12 districts in 12 Cities Tasan, Chungnam
e

21 DMOs in 21 cities Firancial aid of 4.5 bilon won Financial a&d of 2 Dilicn won
Financiad aid of 300 mallion won for 3 yaars (matching fund)

for local iourksm product
devalopmeand, conlents crealion,
and markndng

Impact of Tourism on Local Ecc:nomyx&“’}

Tourists, Local Economy and Community &&

Carrying Capacity - = Community Participation & Lead

Balance e Development & Preservation - « Authenticity & Uniqueness

Impacts of Tourists on

Local Economy,
The Other Side of Coin

0
0 N

R0, 0
i\,?a‘r £2200209,2 2842,
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Impact of Tourism on Local Economy&“’?

Tourists, Local Economy and Community &&
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Impact of Tourism on Local Economy&iﬂ

Tourists and Local Economy & Community: Carrying Capacity Q;Kﬁ\
& f

Carrying Capacity v, Visitors, Gamcheon Village

Role & Responsibility of
Local Governments

Eros KRIHES (20200, MCST[2023)

Impact of Tourism on Local Economy&i’?

Tourists and Local Economy & Community: Resident Pupulaticmg”_}

Gamcheon Culture Village, Busan

B

i s Hild i HHa

®he of tourhils & Popadien

‘Sourte: KRRES {2020, MCET{2023)

N

Jeonju Hanok Village

it

o of el @ PRapuliiion

ELE]

Role & Responsibility of Local Governm% its

u New Governance Structure J

Change of policy making and implemantation abiftude boward
Iourism and Commurdty First Policy. By the Commundy, For the
Community and of the Community

Formation of indushe povermants, incomporating all stakeboldars
of traved ard tourtsm ndoustry

Quality Tourism before ]
Quantity Tourism

Change of tourism palicy fram the rumber of tounsts o Economic,
Socio-cultural Impacts.
Muriunng lecal business and supply Chaens [0 presant Sconoimas

leakagy.

S

Specialization by 1
Authenticity & Unigueness

Craation of city's own spedialined tounism market and long-tarm

Investment
Secure govememantal malching furd and non-financial assistance

Sustainability and :l
UN SDGs

proaaotion of respendible, sustainatilie and unbersally
accessible tourism geared towards the achievement of the
undeersal 2030 Agenda for Sustainable Development and the
Sustainable Development Goals (3DGs)
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Thank You

96

11t TPO General Assembly, Jeonju, Korea

Deokhyun Jo, Ph.D.
‘Daejeo Tourism Drganizath:m
or, Korea Tourism Organization
deckhyun@hanmail.net
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| Speech 2

: Yanolja's Efforts to Attract Inbound Travelers

Speaker 2
11" TPO General Assembly;

Song Min-kyu

Director of Yanolja, Korea

Yanolja's Efforts to Attract Inbound Travelers

Career History

Present Director of Yanolja (Whole Communications)
Present Team Leader of Communication Dept., Smilegate Group
2020~ ‘local creator’ judge of Korea Institute of Startup & Entrepreneurship

Development, Ministry of SMEs and Startups

2021~ Member of Tourism Brand, Gwangju Tourism Development Forum

2020~ Consultant - Judge of several projects, Korea MICE Association

2021~ Judge of Tourism Start-up(Ventures) enterprises, Korea Tourism YEIHD[]E is evulving from a domestic travel
Organization to a global travel platform

. Glabal travesl
T T

strategies. From improving overall brand image of yanolja and establishing messages both et e

Song Min-kyu, director of yanolja, is an expert in establishing and implementing communication

internally and externally under its business direction to establishing and implementing a wide

range of communication strategies, he takes charge of all communication business which s 3208 5458

maximizes company value. He has accumulated his abilities in communication business, by 2015 2016 207 2018 2019 2020 2021 2022 2023 2024 2025
working consulting companies, global corporations, etc. Now he manages communication
department in Yanolja, global leisure platform company.
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"r&'%m,._ e The global travel market continues to grow,
- ' P — but what is the reality of K-travel?
Wgdsibinn!
&, Global v Karea Tourm Balance g
. . - m Humber of Global Number of farelgn

Tourism is a huge industry, _ = Trvers 2022 e
accounting for 10.5% of global GDP == > g

9.2 trillion - 5 7 »
($ ] = e 'L“%J:} : ‘ VS
$9,200,000,000,000 -

‘o Toasrsem CRDarTaton
T_'Im;tu-ﬁ"ﬁwm
« e . . o The growth rate of K-Travel is only one-third that of Japan ® 31.9 million
Net ZERO & eliminating polurlzahon. ’ 4 ’
B foreign tourists [ Torsign towriins visiting
\ wititing Korea Mapem

“ “ T Hore.

s i ‘ourism is a highly emotional )

m@mﬁnﬁm hmi .lnmm.mhwlihﬁm racognize and mﬂumtuziun

%}ﬁm‘ﬁmm wlumlmmhimmml u’hﬂl:wm S B —

L L 99 . ;;;nilliun
+
] R ey ot ) xR 2010 Fol L] bt ] bl A5 g T A 209
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1st step toward a tourism powerhouse is to develop tour packages
combining K-content and K-travel

Advance and diversify tourism products for
oty wordiuide Strengthen global distribution network

K-travel tour packages including entertainment,
food and other K-content

The biggest hope and possibility is that the positive potential of
K-content for the travel industry has already been proven.

Hosw Koean cultural experiences affect willingness to visit Korea

Fairly

63.3% of individual tourists say 'K-Wave' is the

reason for visiting Korea
Very much Moderately Tourists going on a ‘'K-Wave Pilgrimage’
following K-content
Mot so
236 much Return of tourists, flocking to 'K-pop shrines’ such as
T4 shopping malls and MV filrm sites
F -
1 i A ; Y
-~ i \

Binard &0 KSrpan recsgniteos and Konean SourtE: H0G 1 Potendial Frivele to Kores
odiure sxperierce, il % Suarery

Tourism has more compelling potential for export growth Diversify tour packages - =D ‘
than semiconductor industry including K-content in travel w
content of each region in -
N connection with the local F BB Covonae o
o international airports _1'9

Inbound Tourists Semiconductor Exports

00 trillion W 168 trillion yearly

50 million yearly = ¥#3
2 S=EF

102 103



11" TPO General Assembly

MKt OFAIOIEHH S A| 2EER RIS TS E3|

Tourism as a driving force of local economic growth
ZEEH0] 2 ZHICH 2H2EA101 01=017H= XIABHI

Expand the influence of K-travel by providing tailored tour
packages for all nationalities

Provincial governments attracted M

Rossons rod iteeestod i tveling fo Koma Uit % but facad “Mo praye
Eorea Association of Travel Agents’ big data survey
barriar and transportation are the mos
Insufficiont i'u.rlﬁinrr: Insufficiont cultural b k-

Uumml.mk-i:ﬂ lmﬂumlml Tourist attrecton attracthen foods Expevionon sctivity
difficulty

Sourne: Sunalry Wi potonTal inbound Sounists o Ko in J020

Maximize inbound tourists by providing diversified tour products for various
tourists and regions to every corner of the world

Advance "'d‘:::i::w ml Ilism“.pl'ldl.ll‘u for Strengthen global distribution network

Expand and dreprasty saling chanrels: in ssch negion DAy charnols eough giobel offs network

Ciffling eeepandsion

Ewrope, Middle Esst, LS. eic. rwesd &, olc)

Dy globafly distributaile product crtegones

Prmsonaized snd sutomerind kreantory souring Theough
BauSon Eriagreton

Al-crhean distribution solution Diversity categary

104

The 2™ Step toward a tourism gwerhouse is to establish a global
platform that provides travel égltent for each country

A_ Mt mnp-j what K=contant sows?

:-

All profits from the .,-qmd Gama & to Nuﬂl‘.u.

\ *Domestic content pu'mu:r-ars ehould cwn
L IP* 8= an appropriate compansation

V “Investment from Netfix could make you
-_ 4 & minor subcontractor if you don't sacura [P”
\ c‘ r é

I

Yanolja Clould has been building networks for distributing travel
content for each region and solutions to promote the 2" step
toward a tourism powerhouse

I Yanohs Cioukd french g 0T branch Custo X 'fﬂ.l'lﬂl cloud
< yanolja cloud &
sanhalT m
. . i TRUSTAY ) -
el @ Dable VIR
T ; ; ol Innsoft Inc:
ool I lceZee Fry' :
- - =i"i% 30 Global Trovel R
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Provide personalized services optimized for Al era by establishing _,
next—generation global platform

e = Book Busan intl Fm Festhal

Fantar Dot Piatform

Al Packageg

Sparch engine. mata search

v ¥ T ¥->. >~ “| want to travel
v et 5 Meet personalized K- o
i i = package by selecting Koreal
what you want Get ready with K-travel
=" without searching
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& Al
o - —
-
dhE G I 7
e F el kg g S ey
( Accumulated travel ‘J Tmpm 3 Anahyzs data by da:tr;ﬁ:nn BE e e e
o Gm ] b filter ' '
1 Al filter ]
L L
Trares] ST, AnghyTo ryes of Arabapa OEnaked SElE S0h B *
TRy, Rivied NSy i Yirvsl puipose figie Bchet, Mofed, Tour
fight fobed_ Dy Dt Fikalg with pnactured v date Actrary products, 8ic
—— i i  E -
e —
3 r—
How can | & - . -
iransfer bus 10 Interparktriple Al travel guide will become
& s Wihen & tha € ] -
ow can | get to Ho
Ir\c:-l:'l Inr.‘-:uls:ll'l Int1 airport? 1 Haw can | book a ticket
ais !‘ - o\ for the K-pop concert?
- | i |
Where can | exchanga = Whare i chicksn snd besr
my monay? 5 must-pat ploce noar hare?
ST
Whsrs Is s hoaplifs) Whare can | gat K-baauty

-

Where can | rent
J Hanbok?

presducts chaapar?

o
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Thank you

MK Song, Director of Yanolja

mksong@yanalja.com

110
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| Speech 3

: Regional Tourism and Authenticity in the UK:Lessons for Korea

==

Speaker 3

. s e .
Sean Blakeley o 5 _a ,ﬁ

Chairman, British Chamber of Commerce in Korea : S—
Partner of PwC bl | — g _ &=

Regional Tourisiand A-L:Jt:héhtiCity i
“the UK: LesSops for Korea

Sean Blakelay
Partner, Samil PwC Markat

Career History

Sean Blakeley is a Partner at Samil PwC Korea. A 15-year resident of Korea, he is well known to
BCCK members have held the position of Chief Executive Officer of the BCCK for six years and was
a Senior Consultant for Google. Prior to joining the Chamber, he was a director of business

September 2023

development with a Korean publishing company and was managing director of a British consulting

company prior to joining the Chamber in 2015. Sean has also completed a master’s program at
Seoul National University in International Relations as a government scholar and speaks Korean Tourism is an economic, social and cultural asset
fluently. During his career, Sean has consulted for companies across a broad range of sectors in the UK

including travel, tourism, and trade but has focused on technology.

Business tourism is a key
component of the UK's offer.
The UK's tourism industry is & Exhibitions, irade fairs, business
national assat. mesetings, conferences provide a
I 2019, tourism repraserisd 43 au latteem fof laading
of LUK's tolad gross value added. UK sectors. The UK business events
Appronimataly 4m peopio wore Indusiny was worth over £31.28
emnghoyed in jobs serving lourists annualy priot 1o COVID-19
Tourism connects peophe to the
Thi UK = & warld-lead|
mm'm ""'ﬂ UK's cubturs, heritage and naturs,

Expariencing the UK first kand as an
intermational visilon adds o the UKs
saft powar and building its global
raputation.

41 million visitors came fo the UK
for business or leisuna, The UK
wis in the lop 5 countries globally
fior inbound visitor spanding.
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Restricted domestic tourism

= ;. Many tourism businesses closed and major sporting,

“The Uk
government
to build O S™=3
position as the
-most desirable

cultural, outdoor and business events prohibited from
taking place

Major new developments had been
underway
Consumers were starting to consider more
sustainable experiences and countries were looking
to offer to cater for aging populations

gl

Highlighted barriers in the UK tourism
industry

- Seasonality and market fragmentation were big

barriers that impacted businesses to retain staff year
round and inhibit coordination

Government action mitigated further damage
. The UK government provided £25B to the tourism
sector through tax cuts, grants, loans to provide relief
and paved the way for consumers to return safely with =
confidence

Regional tourism particularly contributes to
boosting a country’s tourism industry

. Promotes sustainability -

| An increasing foeus on sustainable |
Eﬂwwm H

tourism initiatees

“tourist destination

01 I/ Share benefits across nations and regions
Address the batance of trade defich and encoursge mone losals 1o holiday domestically
Davelop cusicemer segments for the domastic markets 10 reach the nght customears.

02 | Build back better with productive, innovative tourism
Make full uSe of digital, technology and data o engage new sudences and enhance visitons
EEPErBRODE [0 conlinue o mesl consumsar axpaciations.

03 I Contributes to conservation of the UK's heritage
Boast wisitor numbecs in & sale and manageable way for local areas, ldwing them o feap
benafits of iourism whils presarving bul and natural assets

04 | Provide an inclusive and accessible offer
Make the UK towism offer bo be considened the most accessible of any in the world and
maximise the spanding power of people with acoess needs.

05 | Be a leading European nation for hosting business events
Improve atiractivensss of the LIK's aiready strong offer and bacome the Workd' Mestng
Place, with tha LIK creating mone business avents

Travelers increasingly seek real,
unfiltered, meaningful experiences

o yond

Escape from sterectypes
Many travelers seek to move
beyond sterectypes associated with
a destination and aim lo understand
its complexities and nuances.

Memaorable experiences
Authanlic experiences tand lo be
mare memorable and emotionally
rewarding, leaving a lasting impact
associated with the place.

?8?/’0 of travelers prioritize authenticity in their travel experiences

114
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The UK's Approach to Authentic Regional
Travel Experiences

Preserving cultural
authenticity

Heritage presarvation laws
saleguard histonical sites
and tradilons that are
integral to the identity of
each region

Sustainability initiatives

Eco-toursm infialives {i.e.
Green Tourism Businass
Schema) to cartify
environmentally responsible
businesses

Funding and support

Collaboration among
publsc/private stakehobders 5
common and funding is
available for initiatives that
align with authentic regional
lourism goals (e, Discover
England Fund)

Community
engagement

Local communites ans
invalved in presarving
cultural traditions, hosting
events, and offering unique
accommodations

UK case studies highlight authentic regional
experiences

Royal Ednburgh Military

Taltoo, Scolland

s Degcriplon
Witorid-1amous evant
showcasing Scoltsh and
miilary bands and dafon

wwalch ALtheni

on of Scoftish

Bgaire] tne backdnop of the
historia Ednburgh Caslie.

fr-ct wven| is baslamend o

preserving cullural suthanticty.

Thie Giant's Causeway,
Morhem Iratand

UNEE‘:CC‘ Wisd

and @ Matongl

wOro emans puthontic and
interphetive Cerdérs &
mvaiable loe visilors

Cormmwall Is knecrwn for its

culinary heritage, includng the
sévory Cofrish pasiny

= Authanhic expadences Lm.nl

Eﬂ'ﬁnﬂ culfure ard cumsg
whilla interacting with locais

Stratiord-upon-Awon,
England

* Descrigiion:
Historc markel lown n
Winrwickehing Eamously Known
a5 o binhplace of Wiliam
Shakospoarn

= Austienbic GRpEnanTes vl's.lll.i'i

Gin immerss thamset
Shakespeanss 18e and lm.ﬂ.:
attond (v thaaber
pefommances, explons
widl-mairiaingd Tudor-orm
archilecisng ard gardans.
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.Capital is vital to~ -

maintaining a

wnique.visitor

ffer all year
round "
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The government has a long track record of UK wide investment

in tourism through the City Region and Growth Deals

Since 2016, the £45m Discover England Fund has supported the
development of innovative English tourism products and

experiences, encouraging people to explore the regions and reduce

seasonality.

Peterbo

Pelerborough received £22.9m the Towns Fund to create:

A new library and community Vine Culture Hub

Extension of the Flag Fen and Whittlesey Heritage Centre to

become a ‘must see’ UK tourist trail
Woelcoming entrance through a Station Quarar

Improvements to Pelerborough’s river frontage to River Nene

o

at remaining globally

gital technology

= |ntroduce Elecironic Travel
Authorisations schame lor
visllors

= |ncreass dgiration and
aulcmation al tha bonder io
improve jourmarys through UK
ports
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L

-
-

Protecting and
enhancing the
environment is

Investmeant in natural assets and historic
environment

2020 Spending Review commitbed Tm to complate the
England Coast Path (longest managed and way-marked
coastal path in the workd)

Transport Decarbonisation Plan

Govenment announced 950m investment to provide
EV charging hubs al every service station and
eslablished Jot Zero Council 1o achieve zer-emission

Understanding your markets

i

Greater China

= Group travel i popular -
workl wilh tha trade 1o
encourage regional dispersal
and exlend the season

= Focus on extanding the

L
K B

* Greater emphasis on the
oider holiday segment,
» Busding contscts with
biryers 1o win business

= Contnuad focus on Free
and Easy Mini Bregk
segment imflannials 18-34)
* Davelop a campaign

= Primary focus on holiday:
travellers 1o Seoul with easy
Irips from Sanul fo arow
disparsal and rapaal visils

focusad on the family = Stretching seasonal travel
where Indians embrace the
S ppoler climate of Korea
* Protacting new' routes

fisght within a generation saason for holiday '.'-isrls. sad focus on the

¢ for pramium I_hll;!" 1 and the: top len @ wilh the industry
= Sustaining key routas
working with asrlines

Sustainable Tourism Plan

Government will work with industry and British Tourist
Autiority to identily achievable ways to reduce traved
industry’s impact and respect local communities, putting
UK at the forafront of the global discussion an
sustainable travel

Thought Starters: Lessons for Korea based on the
UK’s authentic regional tourism strategy

Buzz seekers
Younger, free-spirited and spontaneous, they like
halidays full of action and exciterment

Lessons for Korea:
Segment customers
and drive regional
dispersal with L Explorers

Cider, thay enjoy the ouldoors, sightsesing and
embracing local culture at a mone relaxed pace

experiences tailored to
each segment

Culture buffs
Image and brand-conscious, travel is seen as a
status symbaol; they like well-known safe destinations

Free and easy mini-breakers
Similar to buzz seekers, this younger domestic
audience love the opporiunity 1o take shor breaks
wihiere they can aither lot loose o unwind, ofben with
family and friends

118 119



11" TPO General Assembly

HITTXt OFAIOIEHH S A] RIS

Sean Blakeley
Pariner, Samil PwC Marketl

September 2023
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SESSION

Case Presentation 1: Leveraging Short Videos to Boost Cultural Tourism Marketing
Guangzhou, China

Case Presentation 2: Introduction about Ho Chi Minh City Tourism
Ho Chi Minh City, Vietnam

Case Presentation 3:
Ipoh, Malaysia

Case Presentation 4:
Jakarta, Indonesia

Case Presentation 5:
Kota Bharu, Malaysia
Case Presentation 6:

Kuantan, Malaysia

Case Presentation 7:
Taichung, Chinese Taipei

Case Presentation 8:
Manjung, Malaysia
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| Case Presentation 1

: Leveraging Short Videos to Boost Cultural Tourism Marketing
Guangzhou, China

ideos to
i arketing

Leveraging _Short
Boost Cultdkal T

s

Cultural Tol
wiE+EHE g.*

y and momentum into the cultural tourism indus
s of innovation within the realm of cultural tourism

— - S -
eholders to embrace the diverse prospects and potentials that lie within the cultural [Ses

— I k] atfe
- < — ey
} l‘-‘ ¥

11}

1. New Marketing Modes for Cultural Tc:urlsm in thE Mobile Internet Era
w1, R EERENL TR R

Short Vndeas "Marketing

Fﬂm=ﬁ

()
c
>
Z
(A
N
S 5
o]
==
-]
e
>
<
m
-
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Guangzhuu s Establishment of a New Media Platforms for Cultural Tourism

!\

Red Cu [ture
TEx

F
]

Lingnan Arts A
BEEA Economy

A

Historical
Heritage
PR EiE

DIStIﬂC{~Fﬂ|k

Cu stums
ﬁ@ﬁra
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Culinary
Delights‘in
Guangzhou

AE M

Millennium

Commerce
FEHER

Tourism as a driving force of local economic growth
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Pp-c4] | '] ™

W "-u [T1n -uumu“ -

BETRAOD: s -
e L Bt o

| :

"World Cultural Metropolls
; ﬁﬁimgﬁ

"World-CIass Tournst Destination”.
R Rbikir H A"

FSvwy
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(\ WORLD CITIES BRANDING CONFEREMNCE
O it mitmaeAS

5

1"'-. LU LT EET T ol l I : 'J'. -:||1_4..,l - L ....'!

BRSBTS MEE . > M
R ERRESNTIE 3 HONTDS

. GUANGEZHOU GARDEN
“ MARITIME

MUSEUM HOTEL
W mnweunna, C\_‘ \EQ

MUSEUM

During Spring Festival and afterwards
with Guangzhou as the destination,
Guangzhou's tourism

market has shown a robust recovery trend

FERTEL SRR
IR e A R M

Short videos went viral, boosting

¥ .40 14 1 o

Hetel bookings up over 30% vs 2019
BEET RS SRS i 3k

. - Ticket bookings doubled vs 2019

~| Accommodation | Transportation IR MR 201 SRR
e LT Y e, Y i )
: Flight and hemestay bookings all

' T surpassed 2019
- Sh“l!"P'“E;-: ‘ f“t“"“:'_““““‘ NIRRT B S SR 20194

Guangzhou cultural tourism market

128 129



11" TPO General Assembly

Tourism as a driving force of local economic growth

MKt OFAIOIEHH S A| 2EER RIS TS E3| ZH20] = ZHICH 22201 01=0{7H= XIS HI

Culture and tourism are inseparable

Shiort videos have become the primary
platform for spreading cultural knowledge,
arts, intangible cultural heritage

IrtEHIS A
SERS BT, T

Audio

Continuously improving quality content output, interaction, and innovation
SEMERERAE. RSEN. MR

D el e el o e P SRR DT, N T I 0 T I T T
Constructing a rich atmosphere, scenes, activities, and business formats for Guangzhou

cultural and tourism sector
R MR, HR. k. s

(t
Intangible Cultural Tex

Cl.ll‘tiu A Heriuge

Trim

Effects

the 10 major new-media
platforms have

EFERHCERTF SRR

5..880
o)l f|¥]&]o)
Published gliRsiiE3 posts

BAEE 30000+ W

Thanksm
i i W

Exploration on the Building of Cultural Brand and

: Development of Cultural Tourism Industry in Guangzhou
Released videos AR SR LR ShEnat At
BFEERA 1000+ 8 e ¥

Achieved B EGTIITT B views

EhEl 55 AE

Creating a vibrant, multi-dimensional
brand image for G uang zhnu urhan tourism

ST Sl e i R el

BYRERArS AE=ERad
Ll s ek
LEETLE R
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| Case Presentation 2

: Introduction about Ho Chi Minh City Tourism
Ho Chi Minh City, Vietnam

i
_— d‘fl{i-?-\. . Iy
O CHIMINHCITY

INTRODUCTION ABOUT
HO CHI MINH CITY TOURISM

September 2023
Jeonju City, Korea

SPORT GASTRONOMIC ECOTOURISM BLEISURE
& HISTORY TOURISM TOURISM TOURISM TOURISM

@ Ho Chi Minh City in the world map

3% ASIA'S LEADING BUSINESS TRAVEL DESTIMATION 2022
g ASIA'S LEADING CITY TOURIST BOARD 2022

ASIA'S BEST MICE DESTINATION
(2020, 2021

THE WORLD'S 100 GREATEST
TIME
ek PLACES [2021)

OME OF THE WORLD'S 23 BEST STREET
FOOD DESTINATIONS (2021)

2806

fanly plinat .' and many more!

i
Py | EF

HO CHIMINHCITY

@® Event Calendar

Welcome the first visitors

OVOl = o Ho Chi Minh City 2023

JAN - FEB +—— Tet Viet Festival

MAR Ao dai Festival
Heo Chi Minh City Tourism Festival

APR  *— piver Festival

sep He Chi Minh City International Travel Expo
(ITE HCMC)

DEC Heo Chi Minh City Tourism Week
Techcombank

Ho Chi Minh City International Marathon

Hot Air Balloon Festival

_:-'-'? idinm e
HOCHIMINHCITY
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September 2023
He Chi Minh City, Vietnam

BE OUR
HOSTED BUYER/MEDIA

IZSU B2B Meerines s TRANSPORTATION

— ==
% AIR TICKET Wi, AccoMMODATION

e e -

buyer@itehcmc.travel
www.itehcme.travel

i—x POSTSHOW TOUR 775 NETWORKING EVENTS

THANK YOU
for your attention!

€3 vibrant Ho Chi Minh City
o Follow us for

© www.isithemevn more travel inspiration!

B visithochiminRGIty: |
e Ho Chi Minh City Departmentof Tourism |
,.LE"'EAM . Address:140 Nguyen Dinh Chieu Street, District 3, Ho Chi Minh City
HOCHI “JIN’H"EITY Tel +B4 2B 3027 TIT2

Website: www.visithcmewvn __‘-@“g:-
,—,;_?},n_ A
- i?-ﬂ
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| Case Presentation 3

: Tourism as a driving force of local economic growth
Ipoh, Malaysia

11™ SESSION OF THE
TPO GENERAL ASSEMBLY
&
RELATED MEETINGS

12 - 15 SEPTEMBER 2023
JEONJU, KOREA

Mr Ahmad Munir Ishak
Secretary of Ipoh City Council

“Tourism as a driving force
of local economic growth”

136

mprising of Walays, Chiness, Indians.
us People and others.

-:I-"Ir.'i'lc!'-"'nl‘m\-""ﬂ;';-"&’ T, LR T

is run by fpoh City Council

ACCESSIBILITY

Ipoh is well connected to other major towns and cities in
the peninsular of Malaysia by comprehensive network of
exprassway, road, railway and air.
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ROLE & FUNCTIQN

1. To promote Ipoh as well as Perak State, locally and internationally as a tourist destination.

2. To plan and implement the action to develop tourism product effectively and efficiently.
3. To showcase Ipoh as the third best tourist destination by 2025.

4. To stimulate economy activities through tourism industry.

138

+ Ipoh City was well known as the City That Tin Built in the late 19" and early 20" centuries.
< It lost its glory and shine when the tin business collapsed in 1980s.

< Likewise, the pandemic crisis in 2020 also proved to be a downfall for the economy
especially the tourism industry.

e
= AHES o (O mmoo s

DOMESTIC TOURISM PERAK 2027

AANN INDRCATORS

" 42.3 tnatrastate Interstare
D Focd Bievmgs T4.7 FZ2. 7% 6F.3%
o Pessess of ssromotis At 147 District it State
n £ B FURST T.B ne Manlargar
m - Rp————— . 1 6% 2.0y
s 7 Mg WP Easie L
pags = i 1. e
— Fargn Tangab Frsiges Finensy
i Drestes bebes e paesiege a4z R e

17.6%
v v mwsie Tossrime Sy 5031 Compr e e o Baasim e o win pasa (EH3 08
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The second H : Heritage

*Relates to the buildings and monuments that can be found

DISCUSSION BRAINSTOR m
- RESULT along the heritage trail which portrays distinctive structure

; ‘ -'f characterizing the British colonial era in the late 19™ century.
€T 3H CONCEPT : _ y
nd? Thae® fcw! rr’

(L 1EN

gy Bl e siong, bold, majestic Britsh architecture will amaze
HIPSTER, EERE L

Uisitﬂfs w.alkin!_; along the trail.
HERITAGE & '
HEALTH

The first H : Hipster

*This concept is considered as an urban bohemian = &
alternative lifestyle that comprises of fashion, art,
culture, music and philosophy.

*This style has been applied in contemporary cafes,
boutigue hotels and music from the local youth
community.

uu_h_'n—u-!-plln-‘l-h
g -~
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The third H : Health

TE M P L E S & C H U RC H E S *Various sports stadiums are strategically located in one area that caters for national and international

avents.

The third H : Health SUMF H_ARY
*This concep t serves not only for domestic patieplts !::ut also : bl Medical Service
foreign patients who seek for treatment, rehabilitation and Heritage Trail *  KPI Inch Specialisi Hospital
recuperation facilities. 27 buikdings | monuments o pomal Howhl e
#leng the heritige trall : m'wlwh_ =
KMC Madical Centra
+|t is also refers to fitness and wellness whereby these type Hipster Cafes & Restaurants + Ar Modrur Hoapliol lach
of centers are fast expanding in the city. o 2 (6) () +  Seri Medical Botoni Medical Centre
Housa + Chang Fang White y
+ Restoron Hoj Shalwin Colfes <
Lorwe Girand + Kodai Makan Mam :
* Restoron Pokeero Hecng ” Recreation Parks
+ Foh San Dim Sum + Kedai kepi Sin Yoon = T Taman D.R. Seenivasagam
= Graardown Dam Sum Laang Taman Jogun
* Tondoor Gl *Restorsin Ayam Tougeh ' “Taman Rekreasi Sulan Abdul Aziz
* Thimba Café Lews Wongg = “lpah Padang (Light& Sound)
+ Mikes Firza + Funny Mounkain 5oy &h o
« Durbar ol FMS Baancurd ; . *Pudting Zoo@Gunung Lang
* 5TG Ipoh CldTown  + Konda Kondi Kafs —t e
« PLAMB + Resioran Mosi Ayam Geoparks
+ Rojak N Cendol Padang  Fouziah Small Business “Tarsak Caernin
Ipaty + Kadai Biskut Sin Eng *Gerbang Malom =Guo Masooral
» Madan Sslem Dalo Heang *Marnary Lona =Ghin Kirg Ling
Sagor + Chocodok Reggae House *Cancubine Lans *Gua Tambun
+ Rassaren lpch Kong Hengs  Masi Genjo Yong Suan “orang Senii@Lorong Panglima
* Woreg ipoh Café
* Ipoh Heinan Chickan
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NEW & OLD PRODUCTS

R
.,'Eszgntx

B Ll

.,\' =i [ ) 5 \J __..- N e New AJorvk Eime
creve

LONELY PLANET 2016 : SIXTH BEST DESTINATION TO VISIT

LONELY PLANET 2018 : THIRD BEST COFFEE CITY

THE NEW YORK TIMES' TRAVEL 2018 : IPOH SHOULD BE ON THE TOURISTS’ TRAVEL
RADAR

CNN TRAVEL 2022 LISTED IPOH CITY AS THE NO. 1 ASIA’S MOST UNDERRATED PLACES.

144
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Before | end my session, | would like to invite everyone to watch the
Visit Ipoh 2023 video.

Thank you so much for your kind attention.
Looking forward to seeing you in Ipoh City.

Thank you. Gamsahamnida
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| Case Presentation 4

: Urban Tourism as A Tourism Destination in Dki Jakarta
Jakarta, Indonesia

ke ':.&?;" J-ﬁ; “jakarta

.]a.!'mﬂd"'?

TOURISM OUTLOOK IN JAKARTA

Dimensi

( &__ Mature

Heritage
m Urban

Culinary

Youth
Culture

(ﬁ‘c’) Attracti
+ raction

Firenamf Kroatd® Proving D lakarty

HRBANTOURISM
“AS.A TOURIST DESTINATIO
IN DKLJAKARTA |

W R

3&?'1?

ph:’u
Crestive

'.!l;.rl}.\?l“ ""'.ﬁ'.: I:ji"] kﬂf ta

Description Activity

The concept of "Nature and Adventure
Towrism” in the developmaent of the
Thousand Islands and Green Open Spaces.

Museums as digital-| b:sed 'Edulalnmﬂ'lt
spaces in ling with the Tourism 4.0 trend.

Tourisrm with the concept of “fun
touriem” that offers a “one-stop
sxperience” concept.

Touriem that offers a "pop culture”
conoept.

JAKARTA'S TOURISM POTENTIAL

International
standard
infrastructure to
support tourism
activities.
[E—

Dimensi

K Airport
Q—* Accommo
- dation.
# Meeting

== Conference
s3sks
Exhibition

Amenities

Description

An international airport with conmectivity
{direct flights) to 44 cities and 45 airline
nameas

Hundreds of star-rated hoteds and hotel

chaing with basingss suites, VIP lounges,
balirooms, and strategic locations

International standard maeting venues
with a capactty of 2 5,000 pacple

An gxpo area that can accommodate
15.000 to 20,000 people with
servaral multifuncticnal halls

Activity

Shopping, sightseeing, kuliner
antartammeant

Luxury and privileged warkcatian al

top-class holels

Corporale avent, workshop,

serming, mastercliss

U20 Mayors Summmit 2022,
Presidensi G20 2022,
Indanasia Al Sumnmil

Jakarta Fair, I8F, lslamic Book Fav

Java Jazz Festival

Jakarta Fair, T8F, lslamic Book Fair,

lava lazz Festival

'.!l;.rl}.\?l“ "'ﬁ'.: ':J'Hkar ta

Historical buildings that can be
optimized for tourism activities

Expanding investment
opportunities in developing
= Jakarta as a business and tourism

city.
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SUSTAINABLE TOURISM.

i F
'}.!k.tr':.\? Iahacia

Sustainable Cities
& Communities

Urban Tourism Legal Basis.

Minister of Tourism
Regulation of the
Repubiic of
Indonasia Numbser
14 of 2016 on

Guidelines for

Sustainable Tourism

Destinations

o

Regional Regulation
Mumbaer & of 2015 an
Towrism (Provincial
Garette of the Special
Capital Region of Jakarta
Tear 2015 Number 104
Additional Provincia
Gazette of the Special
Capital Region of Jakarta
Mumber 1022},

Secondary

Tourism as a driving force of local economic growth

VISION

To create lakarta as an attractive and
competitive urban tourism destination

Dublic transportation facilities

aCcommoagations

r.;ln...:r‘:.t

Attraction (Daya Tarik Wisata)

ZH20] = ZHICH 22201 01=0{7H= XIS HI

.Ir_':l;.tr‘l.k?g ‘I'f'.-".".'; “jakarta

MISION

= Building Jakarta's image as an appealing
urban tourism destination to visit

= Creating Jakarta as an urban tourism
destination threugh collaboration with all

tourism stakeholders.

* Enhancing the marketing of lakarta as an
attractive city for both residents and tourists

;.:l;.nh:;.i’;" Jmﬁ- ':J'akar L F:1

WHY URBAN

|f Gowvernor's Decres
Mumbser 588 of 2022 on
Guidelines for the

Implementation of Urban

Tourism

|¢ Head of the lakarta

Provincial Touressm and
Creative Economy Office
Decree Number e-0031 of
2022 on the Designation of

Urban Tourism Areas in the

Amenities (Fasilitas)

Souvenir shops ang buill in several lounst arcas such as Gedung Mula {Kota Tua
aren) and Lenggang Jakarta (Monas ansa). Emergency servioe Eacilities, prayer
roana (muskola), and well-manlsned publiic oilels ane slso availabie,

TOURISM ?

Accesability (Aksesibilitas)

Transjakarta buses have 13 integrated roubes with Jaklingio, MAT, and KRL

(commuter trains), with ower 3,000 buses avalable for ransportabion o various

fourist destinations in the city.

lakarta Province

Ancillary (Kelembagaan menyediakan

layanan tambahan)

Coltaboraticn with strategic pariners for fravel sanices includes partnering wih
Jakaria Good Guida and ASITA [Associaton of Indonasian Tours and Travel
Agencies), Accommodation opSions such as hotels ane avallable, and thene has
bsen an increase in the numbser of new res s offering culinany lourksm
BXDRHRE ORS .
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GOALS AND OBJECTIVES = it &

GOALS OBJECTIVES —’

Historical Cultural Modern Art Culinary Shopping
: ; : buildings and diversity. transportation. performances. variety centers,
* Increasing the number of * Increasing regional revenue through areas.

Entertainment, Hotel, and

tourist visits in Jakarta.
Restaurant Taxes.

« Raising awareness among » Boosting economic activities.

tourists about urban tourism : )
dicte i bedarta = Restoring and preserving natural,
FAALZLLE ; cultural, and historical heritage.

CATEGORIES OF URBAN TOURISM IN JAKARTA. PRt j.ﬁ “jakarta PENETAPAN WISATA URBAN PRt me Yjakarta

PASAR ¥ A GEDUNG BERSEJARAH,

ELANJA,
WISATA ZIARAH PLUIT
' MUARA-ANGKE

GLODOK

JATINEGARA

WISATA GEDU

SELATAN

A& KULIMER
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THE POTENTIAL OF URBAN TOURISM IN JAKARTA. it 18 Yakarta THE POTENTIAL OF URBAN TOURISM IN JAKARTA. it 2. Yalarta

WISATA BELANJA WISATA KULINER

WISATA ZIARAH

l-"l';--”.:-"'?:'illl "".-ﬁ'.: ':ja karta ol l.:l-;..rl':.'\n:‘-:-il'i "ﬁ'.: I:JI.EH,;-_'!I ta
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THE POTENTIAL OF URBAN TOURISM IN JAKARTA. o Jﬂ Jakarta

CREATIVE ECONOMY IN JAKARTA it 2, Sakarta

a4 || o INACRAFT : - INDONESIA COMICON

e & = i 1-2 October, 2022
e S EES 23- 27 March 2022 . - . o

; it o L g, - : :
% #INACRAFT20225  tnere ware a total of 722 participants from al . £ Aabarty Tourbsm and Creative
we . ' Econamy Agency (Panekraf)
—h w} =4 S o ndoness showcasing nteresting and high-  § -

| Ao i ) i cuality craft products. inacraft 2022 not only facilitated 14 local IP “"t_E"":h"-_'l

ﬁ-\q ""111- " aexhibited products buf also featured craft L Prnp:rty':l at the Indonesia Comic
- o omiy, ¢ forum webingrs, craftprensur talk shows, onling | Con 2022

5 - woricchops, business matching, and the inacradt
i and Ermarging Awand,

MUSIK TEPI BARAT OPENING w JAKARTA FILM WEEK

[Tl
NEGH

EFFORTS IN
DEVELOPING
URBAN
TOURISM IN DKI
JAKARTA.

Making Jakarta competitive as
an urban tourism destination,
through:

}.:I-...rrh?l" Jlﬁ_ﬁ; I:ja karta

1. Strengthening supporting elements of

tourism such as hotels and culinary

2. Collaboration with stakeholders to

beautify the city and enhance tourism-
supporting facilities.

2% May- 24 lung 2022

ir tha spirit of & lakartaHaiatan, Disparokoal
DK rta contributed o esthvitios by

A Fostirg “Musk Tepd Barat™ at varkous

locations in lakarta. This évent took place at
Prudai Umtuing Jawas, Pulst Bicsdan, Pulai
Dodpin, Pulsy Tidung Besar, Pocket Park
Tarnan Raguna, and CRD Sudirman.

Thamrin

CREATIVE ECONOMY IN JAKARTA

POPART JAKARTA

August 12 to September 4, 2022

Jakarta Tourism and Creative
Ecanomy Agency (Disparckraf DKI
Jakarta) and the Indonesian
Intellectual Property Assoclation
(AIFT) presented Pop Art lakarta,
an exhibition showeasing local
intellectusl properties (IPg).

ICAD

Hovember 19 to 27, 2022 THE
IIRD
ther Indonasian Contemporany Art P4 COMNGRISS
and Design (ICAD) event took place. a3 B SNEANTA
HCAD wias first onrganied in 2007, WILL BE HELD IN
anvdl Dispanekcral DI | akarts becamis
ong of the Strategic Partners for this
event. The exhibition served as a
celebration and activation of the
Kismang ansd &8 O of the creative
huiba in lakarta

13-14 Dctober 2022

Jakearia Fim Week 18 a0 inberrationalhy - seabad
film festival initisted by the Jakorta Towism and

; Craathve

ams to support tha revival of the on
nadustry, particulary the film industry, in
nodonesia after the Cowvd-19 pandamic

;.:I-'L.rr:.-u:i’;‘" Jﬂn I:jal‘lﬂf ta

TOKYO GAME SHOW

September 15 to 18, 2022

Jakarta Provincial Government,
through Disparekraf DEI Jakarta,
provided full support to creative
economy practitioners participating in
the Tokyo Game Show event.

IPA CONNGRESS

Rovember 10 to 12, 2022

Jakarta Provincial Government, through
Disparekraf DK Jakarta, acted as a facilitator
for the 33rd International Publishers
Association (IPA) World Congress. This
event brought together publishers from
argund the world to discuss and address key)
Issues in the publishing Industry.
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CREATIVE ECONOMY IN JAKARTA

IDEAFEST

Hovember 24 to 27, 2022, the Jakarta
Tourizm and Creative Economy
Agency (Farekraf) facilitated
IDEAFEST 20232. This event ks the
largest annual creative festival in
Indonesia. IDEAFEST serves 8z a
platform for creative individuals,
entrepreneurs, and industry
professionals to showcase thelr ideas,
innovations, and creative works, it
features various activities such as
eathibitions, workshops, conferences,
and performances, providing
opportunities for networking, learning.
and collaboration within the creative
industry.

akearta -:jakarta

Creative .

OF COLLABORATION

YOU

CITY

AKARTA

J

| S
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| Case Presentation 5

: Kelantan is well as The Cradle Of Malay Culture
Kota Bharu, Malaysia

Since Kelanlan is an epicentrum of Malay Heritage and Culture ,
heritage tourism being the main focus in the stote, and Rumah Kelantan Tiang 12
is one of the places ol interest in the category of Vernacular Malay Architecture

Kelantan

s well known as The Crodle OF Malay Cullure.

One of the heritage clusters is The Vernacular Archicture
Rumah Tiang 12 Is a niche product and a must visit destination
whether to domestic and foreign tourists.

There are so many type heritage include Tangible and intangible and part of them is
The Vernacular Archicture Malay House known as Rumah Kelantan Tiang 12
or Rumah Pemeleh
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Heritage Clusters Mapping that relates

The 154 years old malay house, back dating 1870...... ~ to Rumah ME[E_?‘U_ Kelantan Tiang 12
situated in the middle of Kota Bharu City and Cross Discipline Involved
has been visited by distinguished VIP Guests all of these below are related content of RT1Z.
and tourist since it was erected and conserved.
Tourism Malay:ia already considered it is one of Cultural gomes  Architecture  Clothing ond textiles  Cottage industry Food and confeclionery
the NICHE heritoge tourism product and MUST VISIT location
In Kota Bharu Kelantan, Malaysia.

Haondicralt History Performance cullure

Weaponmny
and arf ks

Martiol arts

loCioeconomics Ethnology Traditional allernative Customs Transportation
Fresatrment and procedures

Rumah Kelantan iang 12 /It Is just net an erdinary Malay vernacular house
but its history content that would be most significant
and preclous things to be shared with new generation. The living heritage
and evidence would be the intangible heritage assels
that attract domestic and foreign tourists at Rumah Kelantan Tiang

A5 Short . these are the heritage attraction and one stop of ‘Genius loci’
under one ROOF of Rumah Melayu Kelantan Tiang 12 that located
strategically in the City of Kota Bharu Kelantan
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Government Agencies that direct and indirectly
related to the HOUSE.

Tourism Malaysia Jabatan Kesenian dan Jabatan Kraftangan
Kebudayaan Negara Maegeri Kelantan (Craft Agency)

Jabatan Warisan Local Council The Antiquities
Negara Malaysia (Majlis Parbandaran Kota Bharu Islamic City) and M:Eeum

The Government of Negeri Kelantan
under the Chairman of Tourism,
Culture, Art and Heritage Secretariate

The Association
of Tourist Guide Kelantan

Rumah Kelantan Tiang 12 surely triggers the
effects of local economy not just for its owner
but to the community and to the state as well.
Te ensure the sustainability of the house,
a company was formed to manage the house especially
receiving the guests and visitors and all sort of
activities that automatically generate its economy accordingly.

162
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We belief that the Economy of Kota Bharu City commonly
Kelantan state, will be more dynamically
progressing closely in the near
future boosted by new coming up ECRL (East Coast Railway Line)
from Kuala Lumpur to Kota Bharu that will takes 4 hours travelling hour
. and alse 7 new terminals Airport that expected bringing in
4 million travelers to Kelantan.

Rurnah Kelantan Tiang 12 is only 3 Kilormeters from
i ete n the Airport......The Touwrist my
made their mind wisely and they wont miss to witness themselves
the artifacts of 154 years oleh house before leaving the Country.
they may bring along the merchandise sold that cant be found from any other places.

Patah Tumbuh...Hilang Bérganti........
Broken Growing...Lost Replaced
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| Case Presentation 6

: Tourism Growth Kuantan Transformative Actions
Kuantan, Malaysia

BYER RS §
= jrkpenorbones - Jd. T4 # b Xy .
. R TOURISM SECTOR IN KUANTAN

The number of tourist amivals in Kuantan is
neardy 2.5 milion in 2019 with $0%
domestic tourists. The average length of
stay in Kuantan is 2 days.

TOURISM GROWTH

KUANTAN TRANSFORMATIVE ACTIONS

There are 308 hotels, homestays, chalets,
and various lypes of occommodations.
The number of star premises is 8% units
with a total of 37,045 rooms. The overage
occupancy rate is nearly 45%.

Fromisey

TOURISM PRﬁDUCT OF KUANTAN

Recenfly, Kuontan hos experienced B categories, #1 fourist attractions. A
rapid changes in socioeconomic and = ni, T,
physical development and has become ot T =
one of the most growing cities in =8 91 g
Malaysia, major economic activities are g T
indusiry, rade, commerce, and foursm. "":"" 4 v #

e ?

A
L —_
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TP et . _

- = i ECOTOURISM i
KUANTAN TOURISM DEVELOPMENT STRATEGIES 5 FATRIT Emphasis on green carbon frail and blue ¥
+  Developing fourism products for competitiveness. S, i carpon  trall.  Presarve ""’".d conserve
= Improving faciliies and promotion of tourist attractions. 3 { 11 natural resources in the city mt:ll,.rging

' _ LU TR forests, hils, lakes. rivers, walerfalls, and
. BT 85T A rmangroves for activities.

«  Smart technology opplication and toursm 4.0,
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HERITAGE TOURISM

The row of historical shops aclong Jalon
Maohkota and Jalan Besar is a blend of
traditicnal design and British architeciure.

CULTURAL TOURISM

Various agencies have been working
together to embrace cullural voriefies and
fraditions by estabishing cullural Zones. 2

URBAN TOURISM
To fransform Kuontan Old Town which wos previousty dark and
gloomy into a colorul, vibrant spoce and wvisually stunning
environment. This can attroct young generations o appreciate
art, culture, and heritage and encourage social interactions,
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fime m information  and

g information through  various
plutfmru including social media, websites,
applications, systems, sites, and QR Codes.
Collecting data for toursm mumgemanl
especially for conducting projects, events,
ond progroms. Recently, digitolization on
operational, accessibility, and atfraclions.

marketing and social media by §
mﬁvéhgnd recognition to al -_ e
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| Case Presentation 7

: Explore the Fun and Splendid Taichung
Taichung, Chinese Taipei

Explore the Fun and Splendid

Taichung <
e '

ME=T

Shlili BN

§ e g ' e

TAK NG 85
B R A I

Outline

AR =

® About Taichung B ES
® Annual Tourism Events &gex=s
® Diverse Tourism Themes mx s

® The Core of Center Taiwan Tourism
ch B BB A
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About Ta iC h

= P

The Heart of Taiwan

2,215 km?
Over 283 million pulyzo
29

233°C(739°F)

Taichung International
Airport
Taichung Harbor

About Ta iC h

mi =

Taiwan® s most livable city
EOREMREEEENET
Japanese travel website H.L5. The Most Desirable Travel Destinations
BF (H15) =tRRHERMERD
Secret Wonder of the Waorld
FERRESN, RN 2—ERED
ol et M Ranks the top 100 tourist cities in the world
HnEERER S REET
Internaticnal Festivals & Events Association 2018 IFEA World Festival & Event City Awards
EREREREE (IFEA) Z018E8M TR ERETS

CMNN

Lonely Planethii i
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@ |
T - ._ 0 " ﬁ g
) & 9 e ‘ — fQ
e o I o3
o:ﬂ'luw- 'T e £ . o ﬁ E_}
p— @ it - | p— " -]
Caritial Tnbmi Liensny : st o
T miwrnenal | el : a
.' — s RA : @ e s
Taithuing Diovgai Tlenfinien el Criet ] E'_
Diverse Tourism Themes for All
____________________________ BLEXEH REEWER 0000
MICHELENGnum'.et
ﬁ:‘ﬁﬂ
Flower Viewing iﬁmﬂ ﬁﬁﬁﬁ? Pmducts
FEHRI |
Hot Spring
pt ok s
Hiking
BLRT
Cycling .
MERE =
Shopping
R
Ecology Tour
g};EﬁZﬁﬁ
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aple leales in Fushotishar Farm

P Ja Bt

. Gaomei Wetlands

[— e T

Strgltalong the wooden plank trail,
ful in Tahwan,

ui 1
iy

i b 2 :, . L -
Eq E1 T R S ST At = -

Dakeng Hiking-Irails’
e AERE
13 hiking teails 4
: table fo

¥ The Seven Heroes of Guguan
gRtr

4
e ]
I~
I

177



11" TPO General Assembly Tourism as a driving force of local economic growth

MKt OFAIOIEHH S A| 2EER RIS TS E3| ZH20] = ZHICH 22201 01=0{7H= XIS HI

— e U MIGHELIN Restaurants HE LS
€1 d e i RIWanese apanese; ErenchiGolrmets.from the world.
— . _restaurants has been giventhe hon
6 MICHELIN Star Restaurants #X# g6 : vy, 0 :
31 Bib Gourmand Restaurants#R#sLs 8318 ) ' 1 r# Ii ? m A
= k- : - - T B : — T e

fmn e 'ﬁ:;
mm_

[ _F‘ =k

Qeng Chla"NligFrt VEG
EHEm

The most famous night market in Taiwan,
- e street foods amaze the Asia

27 MICHELIN Guide Selected Restaurants#msAsars

XBZEH ol
t:u‘rmmﬂms Aesthetic o J?Lrw‘ﬁmmé—g

EBZE v u'll I Products
Great Food . FiGE S

o AR

' PRI [ B
RAINDOW \

5 il
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g - The Core of Center Taiwan Tourism
n_ e EPER = ER LR
el : i — " ¥
Taichung Park Twin Pavilions Taichung B - - Central Taiwan Regional ~ Miaoli %8 :
B REEOE ' PAREZ Governance Platform  Railway bike B IS5 W -
Lh:{:i;;ienm-nmmﬁ. the first Taschung Centennial Miyahara ice cream 5 B M AT Shenguing Station 5 L5
i E0E « W ' S Tourism Committee of ; 3 i

Taichung City Government &
ErmEAELENE *{

L - \  Engaging experts from the fields of N “!’ﬂ
= X culture, econamy, urban n 4
Ehanqh hlj?futti_ﬂkg E:‘ﬂ deﬂ.:lut;:lrrl-erit, and m:ﬁsrnm Skyaw:IE; EEE
ashan : T i i and
Back) g Sedidedor s ?,:‘ drvlelicray Sun Moon Lake EA 8
B - BN - - EANEEE
BRER Ef]‘&ﬁﬂﬁ:ﬂl{?m# i
HEmE _
............. : 3 .':.'_ _ Chiayi{City and Couter) B :
[ . T o N Hinoki Ullhg&ﬂ!ﬁﬁﬂ
| YunlinB# 8 : seigangitit i _ AlishanBELL

| Palm Muppet MR &

Wufeng Lin Family Garden (Gong-Bao-di)
BaREERAP

The first Minnan-style residence
BNT-ERN - aRDAREZ—MRKEN

ducational” jg%% y - Developing international flight routes in Taichung,
:_,,q" ’é‘ ;;i:_k;‘__ﬁ:_“;h A future for Inbound and outbound tourism in Taiwan
5 g B . o - BPEMRS Ry . fmaE
NatmanlMuseumur;u;teurﬁ .. ITManMuseum ’ E::izt:;.;?g:ﬁjﬂmmmmm '-.;m— J r
ﬂnﬁﬁﬁ!' A% i . j.g;?;;g; FFIght Routes Charter Flight FENEM s
1 Actively developing routes to other Resumned Route EREA m—

main cities in South Korea, China, lapan,
Thailand, Malaysia, Singapore,
Cambodia, and other areas.
NEMEMEPRAREY - LEEL - 0E -
WRND - WA - W
M= Nanjingi5ia/2 @)
S camnar mecine Hong Kong &3
*E.’“"’“F"'“s Hong Kong &8
AW BME Hg Chi Minh s

e k]

Hanoi S/
yreljet gircom  Ho Chi Minh sz
Da Nang
. . Macau#PF
tigerair jizhouimi
e BusanZ Ll \ L, k- q
@mahlr Manila® 2 ) / oY
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| Case Presentation 8

: Tourism as a driving force of local economic growth

Manjung, Malaysia

B Tor Asin Pacific Cities (TPO)
e

LF _L,

-
il

Tourism plays a vital part in driving the local
economic growth, contributing to job creation,
revenue, and infrastructure development.

It generates employment opportunities in sectors
like hospitality, restaurants, transportation, and
entertainment, reducing unemployment rates
and stimulating economic activity.

E Tourism Promotion Organizstion ;-55' MANJUNG

‘ANCHOVIES BOATS'

‘PANGKOR GREAT
_¢HORNBILL’

“EU LIN KONG
TEMPLE'

However, sustainable tourism management is
crucial to avoid negative impacts like
overdevelopment, environmental degradation,
and cultural commedification. Balanci
tourism's benefits with potential drawbacks is
essential for long-term economic growth.

g
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. The district is adorned “;ith a tapestry of breathtaking
beaches that are simply irresistible. -

+ From the idyllic Coral Beach and the enchanting Pulau
Sembilan with the infamous blue tears plankton to the
icturesque shores of Pantai Pasir Bogak, Teluk Nipah,
Funtai Teluk Batik, and Pulau Giam, each beach offers a
unique blend of serenity and natural beauty.

‘PULAU SEMBILAN

N PAYA BAKAU
» BANDAR

- - r i e L - -|"“"--'.:I i ¥ I L - R P 't
I.'DM}! Lumut Naval Base, . Yy . . I | 13 Immerse yourself in the wonders of r_!‘ugtkli.rre by visiting the
g - Ak _ '} Mangrove Swamp Park located at the heart of the city, where
L I.j TN s Wik e lush greenery _'_c:mTIHive'rse' wildlife await. Stroll along _Ft]'nje”
Q‘: o A Y Pl 154 ¢ vibrant Lumut Waterfront, offering a picturesque view of the
ot S 4 'sea and a delightful atmosphere for leisurely walks. - A+ 7

e e S
S

S Sy PANCKDRT

- TR, A TTTTH
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\ Moreover, Mnn]utng SErves asa mngnetr?druw for
] 'I seafood enthusiasts and connoisseurs alike,
offering a tantalizing assortment of delectable
fresh seafood dau_mn:les and the finest local dried
+ \ seafood prnclur:ts and among ihem is the famous

o - -\ _,.a""" pnngl:ur m_E ETES EII'I‘C]'IGVIEE

‘PANGKOR LAUT’

Indulge in the most prestigious resorts and hotels that offers 5
stars hospitality and also the uniqueness of local chalets. Resorts
such as the exclusive Pangkor Laut Resort and Damai Laut
Double Tree by Hilten will surely leave a warm and memeorable
moment.

Lt or a spiritual journey, make sure to explore ‘the
divine worship places that gmstrld ;
: .
Witnass the majestic Huclt:n mosque of Al-ﬂadr,
carved with 1000 praises to the prophet

= Mu ammad S.A.W. Discover the tranquillity of the a
L Fu Lin Kong Temple and pay ‘homage to the Tua
Pek Kong Temple, where you can experience “the
armonious blend of cultural and religious

| o= ¥
: - P, I‘ ®radd~ P
In this district, every corner unveils a new adventure and a &
~glimpse into its rich cultural heritage. The people are
" always welcoming and prepared to share their stories with
_ . - - “you. Let” yaurself be cuptwuted by its charm and h-e 5
L TR WET ; prepureif to create memories that will last a lifetime.

‘AL-BADR FLO ﬂf!'lgl}
MOSQUE'"
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M““j”"ﬂ is blessed with abundance of nature located in the state It is proven that with the tourism as the crucial aspects that have

of Perak, Malaysia. The tourism industry in Manjung primarily been focused throughout the years, the city of Manjung has been
revolves around its natural attractions, historical sites, and expanded with sucE developments and mass flowing of visitors.
cultural experiences as well as symb!c!tlcul!y compliments with In the last ten years, Manjung had recorded more than 1 million
the development of the city in maritime industry. Aspiration visitors each Lenr domestically and international, creating job

brought by Manjung n"lur:'icipul Council fit the tagline “Towards oppurtinities, businesses and economic growth for the people of
tourism and maritime city . 3 njung.

i WA f“if“"“

‘PASIR BOGAK
BEEACH

el 7 d

‘TELUK BATIK Bﬂﬂcli'

. .i“g i _ - -' s : e " One such example of a great boost to the local economic growth
pues S = s = P - e - due to the prosperous enhancements of tourism in Manjung is the
. This aspiration is our evidence on how focus and serious we are ; . announcements of the Lumut Maritime Industrial City {EUMIC
g the business of tourism coincided with the rapid development : ~ project in Manjung Perak which aims to establish an integrate
. of maritime aspects. As the body who governs the City of ' Rluritime Industrial Cluster in Manjung to create New economic

| Manjung, we practices professional managements and T“‘d opportunities and transform the town of Lumut inte @ modern,
&r::remnnce with always in the best interests of the people of sustainable logistic hub.

njung in hearts.

4 - i -
e ¥ sl ]
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#1a

This collaboration between the Port of Anwerp-Bruges
International (POABI) of Belgium, Perbadanan Kemajuan Negeri

Perak (PKNP) and Lumut Port have been established to
revolutionize the economic landscape in Perak and Manjun
specifically. This example truthfully shows that tourism is indee
plays a vital role in attracting investments and be an important
driving force in boosting the economy of the city and the people

respectfully.

‘PULAU GIAM'

192 193



TPO

GENERAL ASSEMBLY

URISM AS A DRIVING FORCE OF LOCAL ECONOMIC GROW
ZH20| = SBHICH 2r2AAH0] 012 0i7H= XISH




